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ROOFERS' 


You can sell the most beautiful 
roof intown! BARRETT asphalt 
shingles have the style and color 
to back you up... and Barrett 
supports you with a great sales 
promotion program and national 
advertising like this 


HE SAID: want a roof 
that’s weather tight 


SHE SAID: / wait the 
BARRETT’S colors fashion-right 


beautiful new pastel blue shingle 
is just one of the many shingle 
shades receiving nation-wide ac- 
claim by decorators, builders and 
architects ... acclaim that has 
made Barrett Shingles tops in 
the roofing industry 


BARRETT'S 


solid shades, blends and pastels 
sell themse!ves on sight and 
the Barrett Stereo Viewer shows 

the line in full color and in 8 A nd Hou they re happily 
dimensions! The prospect picks 

for himself! Send for the “View- at home under the 
Master” 3D kit now. Ask how 

you may become the Barrett 


Authorized Shingle & Siding MOST BEAUTIFUL ROOF IN TOWN 


Contractor in your community 


BARRETT DIVISION 
A ALLIED CHEMICAL & DYE CORPORATION 
Ned | 
hemical| 40 RECTOR STREET, NEW YORK 6. NY 
205 W. Wacker Drive, Chicago 6, Il! 


36th St. & Grays Ferry Ave., Philadelphia 46, Pa. 
1327 Erie St., Birmingham 8B, Ala. 


In Canada: The Garrett Company, Ltd., 
5551 St. Hubert St., Montreal 


Subscription price, Domestic $3 per ‘ ; t ass matter July, 1949, at the 
Vost Office at New York, No \ inder the Act of \ 
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GENERAL ALUMINUM PRODUCTS CORPORATION 


manufacturers of aluminum weather protec- 
GEM-A LUM tion products invites dealers and distribu- 


tors to merchandise GEM-ALUM awnings 
ALUMINUM AWNINGS 


PERMANENT 
DURABLE 
LEAKPROOF 
RUST PROOF 
FIRE PROOF 
EASY TO INSTALL 
PRICED RIGHT 


Radiant 
baked on colors 


Manufactured, sold 
and shipped direct 
to you from our 
plant 


Homes — Hotels — Offices — Motels — Stores 
Hospitals — Factories 
CANOPIES — WINDOWS — TERRACES 


NOW IS THE TIME TO JOIN OUR ESTABLISHED ORGANIZATION 
and ASSURE LEADERSHIP OVER COMPETITION 


General Aluminum Products Corporation offers you 
a complete line of smartly styled, thoroughly engi- 
neered awnings — finest and simplest construction, 
competitively priced and you get immediate delivery. 


Profit RIGHT Now!! WRITE NOW!! 


GENERAL ALUMINUM PRODUCTS CORPORATION 


3949 SOUTH FEDERAL STREET KEnwood 8-5533 CHICAGO 9, ILLINOIS 
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NOW... BRIXITE Gives 

YOU THE SAME STRONG 

EYE-APPEAL AND SALES- 

AMMUNITION AS ITS DYNAMIC 
SELLING COMPANION—RIBBONSTONE— 
SHOWN BELOW 


DESIGN HAS BEEN A 
TESTED WINNER—AND NOW 

BRIXITE BRINGS YOU A NEW COLOR 
MOUNTAIN GREEN—TO STIMULATE 
SALES EVEN MORE! 


BE AMONG THE FIRST 

TO CASH IN ON THESE : 
SENSATIONAL NEW PRODUCTS! © 
SEE YOUR BRIXITE JOBBER 
OR SEND FOR SAMPLES NOW! | ¢ st ¢ 
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NOW BRIXITE GIVES YOU REVOLUTIONARY 


VEILS month is the celebration of the 
Fifth Anniversary of the newest 
of the Hoffman Publications, * Building 
Specialties” the very popular magazine 
devoted to the specialty dealer who 
handles storm windows, overhead ga 
rave doors, air conditioners and othe: 
equipment for the home. In celebration 
of the Anniversary a number of out 
standing men in public and private lite 
have contributed articles to the special 
July issue. One of these articles has 
spre ial pertinency to” American Roofer 
& Siding Contractor” readers, since tt 
deals with the problem of FHA Tile 
I finaneing, and, by inference, with the 
few contractors who are undermining 
this important loan underwriting priv 
ilege by unserupulous tactics. Written 
by Arthur J. Frentz, Assistant Com 
missioner of FELA, in charge of Title 1, 
the article is an appropriate addendum 
to the editorial warning on FHA print 
ed in our June issue 


Speaking of the problem of ethics 
among dealers as it relates to FHA 
Title I, Mr. Krentz savs: 


“It as a wise dealer that asks his 
lender these questions How does the 
cost of handling my installment paper 
compare with other types of consumer 
credit loans? Are all the loan docu 
ments prepared properly ? What 1s my 
credit reject ratio and how may | im 
prove it? Are you bothered with any 
service complaints from my customers 
Doany of my customers misunderstand 
the terms of sale? Is there any evi 
dence of misrepresentation on the part 


of my salesman?” 


“In financing home repairs and im 
provements, lenders have come to rec 
ognize the phrase ‘Know Your Dealer’ 
as the key to a successful operation. In 
the same vein it is equally important 
that vou in the industry (1) ‘Know 
vour product and its manufacturer’ and 
(2) ‘Know your salesmen.” ” 


“Tf your basic product is faulty 
lacks merit: vou cannot enjoy success 
in’ vour business even though youn 
standards of workmanship are high 
and your sales methods sincere and 
ethical. Some dealers make the mistake 

(Continued on Page 10) 
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Today's Big Pitch Is Color 
How To Use Exterior Color To Build Profits 
Color Sells 5 Ways 
How To Select Colors In Roofing & Siding 
How To Select Accent & Trim Colors 
Don’t Abuse That Kettle! 
Square Deal For Salesmen Keys Firm’s Growth 
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Roofings 


& Sidings 


GREEN PASTEL 


BROWN 


PASTEL 


A surefire merchandising feature in selling today’s home is color- 
roofing. And BIRD Master- Bilt shingles have an unequalled 
variety of colors... from strong, striking colors to delicate pastels. 


You can count on BIRD’s color leadership. 


Every day more and more builders are using BIRD’s colorful roofs 
to help sell the house! ... and more and more people are 
demanding BIR D’s beautiful modern colors for rerooting. 


They know that for leadership in color as in quality — it’s BIRD! 


Ask your distributor for further details — or write 
BIRD & SON, inc., Dept. CD-C, East Walpole, Mass. 
BIRD 


& SON inc 


Quality Products since 1795 ‘Cast’ East Walpole, Mass., New York, N.Y., Chicago, UL, Shreveport, La. 


pve 


You'd Swear It's Real Stone! 


Bird’s 
Brand-New 


agin Design variety of sixteen different 


hand-hewn stones— massive in appear- 


ance and deep in texture. 


* Each siding panel a fortress 


in itself—mildew-proofed base- 
i 
board — deep saturation with 
ilife-preserving asphalt —perma- 


colored surface granules em- 


bedded to stay. 


THREE GREAT COLORS! B R 
Manor Stone Blue | 


Manor Stone White 


* Shiplapped on all sides. Panels fit 
snugly and give overall maximum 
protection. 

* Exclusive asbestos-fibred coating 
for greater durability and heat 
resistance. 

BIRD Insulating Sidings look better 
and last longer because there’s more 
built into them. 


Lnsulating For more information write Bird & Son, inc., Dept. NB 3, East Walpole, Mass. 


Roofings 
& Sidings 


Manor Stone Green * « ASPHALT SHINGLES & INSULATING SIDINGS -« 


e WATERPROOF PAPERS ROLL ROOFINGS 


) Fast Walpole, Mass.» New York, N. Y. Chicago, Ill. + Shreveport, La. 
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Why This Special Issue 
Is Important To You 


1953 


Today‘s selling peg is color...and 
The homeowner is ready for it 


N this hard. selling 1953, 


with even more competitive times 


year of 


looming ahead, the roofing and siding 


contractor needs sure-fire selling 
theme with which he can knock on any 
Alister, 


vou need new roofing and siding.” 


door of any house and say: 

That theme ts available: SEL. COLOR. 
You will find it) stressed) throughout 
this special issue. You will see its vir- 
tues cmiphasized in the section on COLOR 
STYLING. You 
emplitied tie 
which 


will see its beauty ex- 


advertisements with 


our manufacturers are so elo- 
quently telling their color story. You 


You 


number for 


have seen it on our Cover. will 
hold this 


to come asia 


month's vears 


Color Guide 
Sales Guide 


Basic Source of Information 


What is it about COLOR SELLING that 
makes it so vital a part of the contrac 
tors sales pitch: 


If vou SELL COLOR you speed up 


the entire evcle of rerooting andre 


Vhe rate of obsolescence 1s 


vastly increased, No longer is it neces 


siding. 


sary to wait 15 or 20 vears to go by ina 
neighborhood, or in the life of a house, 
before making the rounds. 

You can go right in now, and. tell 
the color 
stvling will add to the beauty and emo 
tional comfort he 


homeowner how 
derives) from. his 
home. The color story has almost end 
less possibilities, but for the rooting 
and siding contractor its major signifi 
cance hes in the fact that he can now 
legitimately ethically sell a 
roof or siding to be applied over old 
roofing or siding that is still good and 
usable. Furthermore he has the best of 


and Hew 


arguments to back up his main conten 
tion that the home must be color-stvled 
inside and out 

The neighbors are 
wouldn't 
only 


doing it. 


Waht your house 


drab and colorless home 
neighborhood.” 

\ll the major new housing projects 
that set the pace tor the entire COUNLLS 


ally color stvled 


can homes look too much alike is easily 


The oft-heard criticism: that 
solved by individual color stvling 
Why The Emphasis This Month? 


Contractors have been hearmy parts 
of the color story for years. But this is 
the first time that the full color story 
has been told ina single comprehensive 
issue, the past seven or eight 
years, Ina time of easy selling and tre 
mendous home construction, home 
modernization and enlargement, manu 
facturers and distributors have been 
keeping their research staffs busy de 
velopmg better the 


sales 


materials aygainst 
and 


would no longer be easy 


day when roofing siding 


The staffs have produced, and out 
of the better 
stvled and col 


laboratories have come 
made, more beautifully 
ored rooting and siding materials than 
Readers have by now be 
with the 
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ever betore 


come familar frequent ap 
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or three vears, of artict 
turers advertisement wing te 
iy about the w mdertul advancement 
1 pl n«luction ! red 


TY tive i} 


hia onented t thre 


tvling im new hore ind te the ac 


wide variety of and equyy 
hiave that) the 
cientific use of color merease 
of many product Phe example that 


| 
readily come to is the auto 


| yenty tie tavorite 
color tor car was black an the 


late [030 


automobile manutacturel 

casting about for an idea whic would 
inerease sale und cause taster tt wle-ins 
hit upon the use ot varie | colors. Today 


black cat are a rarity, and two-tone 


ears have become a fanuhiar sight on 


the road 


Nailing (t Down 


tures ra 
ae if le ‘ ] 4 
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the reputation the resource al Wl 
tegrit ul guaran 


Color Styling Accepted 


Now the public has 
stvling in houses as mm cars 
It's up to the 
contractor to give it te them 

Color 


one-month phenomenon 


epted 


Phey ire 


ready for the big pitel 


tvling is not a one-day or a 


It is not even 


just this vear’s selling pitch. coLor 


SELLING Is here to stay 


Phe color story has been accumulat 
Now, 
right in the middle of this tough, 1953 
“hard sell” 


SIDING CONTRACTOR pre 


iy for some years 


year of the \MERICAN 


& 


sents the complete story in single 
prine kaye 
More Articles Coming 

Phis is the and this 
story vou will want to save im yout 


files Keep toma sate pl we 


because it is gome to becom 


worn and 


from) much 
\ W il] 


hands ot 


threadbare andling and 


demonstrating toy pout 


this issue thre your il 


and everyone ob your sale 


tet Wil " 


Start contra 


ob ota rooting ane 


UV 


Just because July, thre 
that is not the end of the stor hie 
Color Story 4 to be told tre 


many new and different viewpormts im 
the months to come. \ 
includes exelusive stories 


who 


toy eNpect 


trom have had vreat 


comtractors 


Mr. Arthur J. Frentz, author of the re- 
marks in this article, Assistant Commis- 


sioner, FHA Title I, is shown as he ad- 
dressed a recent meeting of roofing and 
siding contractors. 

sales 


“Turning to the selection ot 


personnel, again it accomplishes noth 


ing to set theoretically high standards 


if vou have in your employ salesmen 


who will resort to any of the countless 
devices based on misre presentation and 
deceit to close a sale. Thorough inves 


tigation of your lesmen prior. te 


employing nt and continued « loose 


vision afterward will go far to eliminate 
] 


this hazard te your business 

“Pexper is) proven that the 
practises at pernniting salesmen 
yer ite \\ thavut fixed an conti le 
compensation under the illed “par 
leal irranyvement whereby they are 
allowed l hig pr ) 
CST direct centn 


Viti « articies te 
( 1 irt n the vit ( 
tl 
t cleve ts in ed 
‘ 1 lhe rest tile 


MERICAN ROOFER 


‘Those sales plans that have no re 
vard for the interest of the home ownet 
outlawed and 
destroyed \ny 


Ise, LO masquerade a ‘cash bonus plan’ 


must be permanently 


attempt to comprom 


a ‘model house plan’ or the ‘par deal’ 


under some other name—ts 


suply 


cultivating a cancerous growth that 


will reach the very core of the home 


inprovement industry.” 


“Tt as not enough to denounce the 
evils of the industry, Instead, detinite 
steps must be taken by the manutac- 
turer, the 


dealer 


supplier, as well) the 
While the following measures 
are not advanced as a cure-all, then 
adoption strict compliance by all 
dealers will 


go far in establishing a 


better industry —a better Title opera 


tion.” 


1. Refuse to permit sales misrep- 
resentation of any kind, especially 
as practiced in so-called ‘model 
house, ‘par deal’ or ‘cash bonus’ 
sales plans. 


2. Refuse to hire salesmen using 
assumed names and verify identi- 
fication papers in every case. 

3. Give the home owner-customer 
a complete description and itemiza- 
tion of the type, kind and amount 
of materials (including labor) in 
the job together with a breakdown 
of cost. Treat your customer as you 
would want to be treated. 


1. Refuse to issue or give guar- 
antees or warranties that cannot 
be fulfilled. 


5. Refuse to do business with a 
lending institution that continues 
to finance the dealer that violates 
the above rules. 


ln order that there be 1 
to the position of FELA, it may 
stated that wall never 


etlort to protect and. to 


stop its 
advance thie 

HEA wall 
PHA 


interests of the home owne1 


abandon tilis ye tive 


vill continue to oppose those abuses 
t] cle st! co and taitl 
o dome. it will not be arbitrary and 
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HOW TO USE 
EXTERIOR 
COLOR... 


A RAINBOW OF COLORS AT YOUR FING- 
ERTIPS—Roofing offers the home owner a 
host of shades ... of browns from soft mouse 
tones to deep autumn hues. Grays from silver 
to near black to set off brighter accents. 
Powder blues and dusky blues. Deep red or 
coral pinks. ley greens, snowy whites, and 
misty grays. The gradations of color are al- 
most endless. 


EMEMBIER sulphur and molasses, the old-tash tome to pep them up. Homes were dull, drab, and un 
ioned, home-made tonic Grandma preseribed as interesting. Any sidewall was attractive if it was white 
Any shutter was pretty if it was green. No one knows 


a “sure-fre remedy” to stir up lazy blood and pep-up 
that better than the roofing and siding contractor. He 


luggish appetite was almost alone in selling color—colorful roofs 
Well, for a good many vears, our homes needed a Not so, today! In recent vears . very recent years 


THE 
AUTHOR 


—Beatrice West, color consultant, ma- 
jored in architecture at the University 
of Texas, and is an associate of the New 
York Chapter, the American Institute 
of Architects; the American Institute of 
Decorators: a member of the Home Fash- 


ions, League; a member of the Architec- 
tural League; of Alpha Alpha Gamma, 
National Architectural Society; and of 
the National Association of Home 


Builders. 


In four years, she has been retained 
by 635 builders who have built 85,000 
houses in 36 states. Among her clients 
are Bonforte Construction Company; 
Levitt and Sons (Long Island and Penn- 1 HE N \ PION \L HOMES CORONET—color-styled and decorated by Beatrice West, 
300 of which were opened simultaneously by as many builder-dealers in 31 states on 
October 26, 1952. No house is duplicated until 144 or more are built in a development, 


4 ai k due to careful selection of colors and materials, even though all are built to a basic 
manufacturers of building materials. floor plan and a single elevation. 


sylvania); National Homes Corporation; 
the’ Carrier Corporation; several 


fe 
q 
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our liomes have found a ready 
made and badly needed tonic im many 
Inulding materials that) give 
homes new beauty materials ina 


rainbow of lovely colors and m attra 


tive «le rt and pleasing textures 
built-in color 


glor that ts an integral part ot the 


rooting and siding wait 


itselt 

rootmy and comtractoy 
chon a deal to make our 
homes more colortul He was a pio 
neer, along with the manutacturer oft 
asphalt rooting selling America on 
making roots colorful and colortul 
wewalls were a natural and inevitable 
COmMsequence of colorful roots 

“Color-stvling™” a home wasn't dith 
cult when all there was to sell was a 
black, red, erech oF brown 
etther solids or blends, and when sic 
wall almost invariably were Wiiite 
Phere was no opportunity to work out 
appealing color schemes 
that give the customer an overwhelming 


urge to the rooting salesman 


could do was dramatize the beauty of 
a particular color \nd he did an amaz 
' 


Wigeiy job ay it 


But what a dramatic, convincing 
color story the rooting and siding 
salesman has to tell todav'!  Reeent 
vears have seen a tremendous leap in 
the color-interest) of American con 
summers which reflects itself in almost 
evervihing the consumer buys. The 
alesman who takes the time to study 
color, and to learn its basic principles, 
will imerease his) sales anc 
cant fail 

Poday’s building materials may be 
“attractive that they sometimes sell 
themselves, but the salesman who ean 
talk im terms of good color harmony 
and sound color-stvling will) inerease 
sales volume out of all proportion to 
the effort and the time it will take to 


al talking know 


But in it, the roofing and siding con 
tractor vill tind basi color concepts 
and practi al ideas that can be used 
ely se]] and idiny 
hore protitabl lust one word «aft 
hie rule listed 
Lill tiie iT¢ ot rules 


the technical sense. Color is a matter 
esthetics, and esthetical rules are 
never hard and fast. Good color me 
Couanics Can neve, a substitute 
color taste. It's like the architec 
Who has the mechanical know-how 


or the artist who has. the pallits, the 


brushes, and the ¢ vas, but whe lacks 


esthetic and creative values 


Color Sells 5 Ways 


Color is a hard-working salesman 
that can be added to the payroll with 
out adding to sales expense 

Whiy is color a powerful sales stimu 
lant 

hie answer is that people like 
color and like to have colorful things 
around them; vet, people tend to be 
cautious about color even though a 
surprising number have innate good 
color taste 

Why are people cautious? Because 
they realize Line power ot color to 
attract or repel. This is why they like 
to have an expert do their color 
planning for them People realize it 
Is one thing to recognize good color 
stvling, and quite another to be a 
goad color-stvlist. This is the reason 
Whv a rooting and siding salesman 
who acquires a fundamental know 
le of color can't fail te 
sales 

Color whets the urve to buy In these 


hve wavs 


WHR RESEARCH plays 
an important part in 
asphalt shingle and 
asbestos and insulat- 
ing siding manufac- 
ture. photo- 
graph shows one 
stage in comparison- 
testing of mineral 
granules. The gran- 
ules, which are bond- 
ed into the surface 
% of every shingle, in- 

crease resistance to 

weather and fire. In 

addition, they carry 
the pigments that 
give the shingles a 
wide range of color. 
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1—Merchandising Impact 


Studies show that whatever a wom 
an buvs dresses, hats, cars, houses, 
rooting, siding the first thing she 
sees as color. Her first) impressions 
almost always are color impressions 
It she likes the color, vou are on the 
road to a sale. Ti not, vou have an 
uphill selling job to do. And even 
vou should succeed in talking a 
woman into a color she doesn't want, 
Which is unlikely, she isn't likely to be 


happy with the result 


Men may not be as emotional about 
color as women, but their first) im 
pressions also are color impressions. 
It's hard to get a man to take a second 
look at any product if the color isn’t 
appealing 


Manufacturers recognize the merch 
andising impact of color. This is the 
reason asphalt rooting and asbestos and 
insulating siding are now available in 
so many attractive colors, designs, and 
textures why there should be no 
difficulty satisfving the most dis 
crininating and exacting color appetite 


2—Emotional Medium 


Why do men and women like to 
wear pale colors in the summer and 
dark colors in the winter? Why does a 
red room seem hot and a blue room 


cool 


It isn’t because one color is cooler 
than another. [t's simply a question of 
emotional reaction We feel coolet 
dressed in light colors and warmer in 
darker colors. Would Santa Claus be 
dressed in red if Christmas iad always 


heen celebrated on the 4th of July ? 


Red is warm and exciting .. . blue 
cooling green is restful. Gay, 
bright colors are informal and inviting 


rich, dark colors suggest dignity 


g 

li a house is reserved and formal. 
keep color areas largely unbroken. 
using blending tones rather than colors 
that accent or contrast. To make a 
house gav and lively. turn to vellows 
and reds for accent. 


Dimension 


I sav that with more than feminine 
fancifulness. It is a facet. Here's an 
every-day example. Have vou ever 
noticed that a fat person looks even 
fatter in red, and that a dark « hor 
makes her “lose” pounds? Have vor 
noticed that horizontal stripes make 


12 
rh irticle is not a blueprint to 
. or a short course in good color-stvling 
44 
hey 


START WITH THE ROOF TO DECORATE THE 


LIVING ROOM—Color-styling from the roof down 
and the outside in is a definite trend in decoration. 
If treating the exterior and the interior has helped 
builders sell houses, as it has, this idea can help 


sell more roofing and siding. 


Numerals refer to those in the photos: 
i—Banana yellow 
5—Geranium red 

6— Antiqued natural pine 


I—Ranch gray 
2—White brick 
3—Forest green 


her appear io be wider than she ac 
tually is, and that vertical stripes give 


her height and slimness: 


Rooting and siding contractors are 
accustomed to thinking of houses in 
terms of physical dimensions only—in 
length, width and height 
square feet and cubic feet Sut con- 


in linear feet, 


tractors aren't fanuhar with the art of 
creating Mlusory dimensions with color, 


Color is a new equation in propor 


tioning equation com- 


pounded partly of science, partly ot 
art, and partly of good taste. Yet, 
color, the fourth dimension, is at least 
as unportant as are physical dimen 
sons, and a good deal cheaper. [t's 
far less costly to make a home look 


bigger than itis to build it bigger. 


SK 
Imagine a house that measures 15 
feet from the ground to the ridge of 
the root. You're talking to a prospec- 
tive buver. and he savs, “Well, it looks 


a lot more than 15 feet to me.” Which 
Is the physical or the 
visual height? Obviously the visual 


Which is) easier—to build the roof 
ligher or lower, or to put on a dark 


asphalt root which wall “lower” the 


Toot, Or one «st the Hew paste] roof 


} 


shades which will “raise” the roof? 


The importance of color to the small 


dow 


house cannot be overemphasized, Color 
fools eves. Correctly used it can mini 
muze structural defects or emphasize 
pleasing proportions. Likewise, color 
seemingly increases the scale of the 
design of the exterior by making the 
house appear longer taller) than 
it actually is. On the interior, color 
can “litt” ceilings, “add” square feet 
of floor space, and “push” out walls 
Color is the one method that can be 
used to give a small house a bigger 


feeling. 


But this involves a great deal more 
than pamt and a paint brush—involves 
such questions as how to use dark 
and light colors in similar or contrast 
ing shades and in related values: low 
size and shape effeet color selection 
how to coordinate roofs, walls and 
windows in a single house or in a 
community of homes: and how to use 
color economically 


In larger, more expensive homes, a 
yreater variety of materials are used 
than on smaller homes—anore natural 
as brick and stone \nd 
natural landscaping to 
tten or eliminate a regimented look, 


materials suc] 


there Is) mere 


so color ais not used in precisely the 


same Wav as the smaller house 


\ \ Iw Vvear 


Interior — 

Ranch gray ceiling and win- 
framing. Gray 
finish on woodwork. Gray rug 
and gray chair in left fore- 
ground. On end wall of forest 
green picked up from shrub- 
bery. 
bring exterior accent indoors. 
White painted brick fireplace. 
in chair at right rear 
matches red geraniums kept 
on terrace during summer. 


Red 


Exterior — 
Blended gray asphalt roof. 
Gray siding with trim to 
match. Banana yellow accent 
on door and picture window. 
One end wall white painted 
brick. 


antique 


Banana yellow drapes 


| color-planned two projects jor the 
Levitts—Levittown, Long Island and 
a group of homes in the Roslyn Coun 
try Club area. The 9,000) Levittown 
houses sold at $7,990. The 750 houses 
around $20,000. 


Mthough the same basic colors were 


Roslyn sold fon 


used on the larger and more expensive 
houses as oon the smaller houses, the 
job for Levittown was far more diffi 
cult as we pertormed many tricks with 
color to fool eves and to make the 
small house look larger, lower and 
longer. 
purpose of color was dimensional; at 


Levittown, the primary 


Roslyn. the primary purpose was ad 
ditional eve appeal 


\s examples of the fourth dimen 
sional power ot color, here are some 


Spree Ihe suggestions. These cover com 


mon problems we frequently are called 
upon to solve tor builders 
For Exteriors: 


The root is normally the 


{ ] ) Roofs 
largest unbroken CXPalise visible to the 
eve, and so sets the colon pace tor the 


extern color scheme 


bright roa! colors make a appear 


higher. Dark and neutral colors make 
the house seen lower New pastel 
shades an asphalt reotme tit thre low, 


rambling  ranel 


helt tone to a low house 


A 
4 
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How to Select Colors 


Pastel blue roof 


Gray-blue siding 


White 


shutters 


Blue accent door 


COLONIAL—Modern color styling that maintains traditional feeling 
refreshing change . . . a reversal of the usual white house with blue or green 
shutters. The pastel blue roof, instead of the customary black, adds new life. 


Pastel gray- 
green asphalt 
roof 


~ 
Light green 
asbestos cement 
siding 
r 


Pale green trim 


SPLIT-LEVEL—A monochromatic color scheme except for the daffodil yellow pa Yellow accent 
a subtle blending of roof, sidewalls, and trim colors to give the house door 
continuity and to tie the two levels firmly together . . . a smooth, soothing 


gradation of color that minimizes the “step-ladder look.” 


Pastel russet as- 
phalt roof 


Coral asbestos 
cement siding 

‘ 


Light gray trim 


KANCH—This rambling ranch house has a rural setting 


rich in natural beauty . . . rolling hills and trees with a view Peacock accent 
across a lake. Bright colors aren't needed to “hide” the surroundings, of doors and window 
to raise the roof, or to exaggerate the size of the house. Colors are warm but box 

not dark . . . rich but not bright. Peacock accent gives focal point of interest. 
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CONTEMPORARY—Small house on a small lot with a ; 
few trees calls for bright colors to make the house look bigger 


and to provide eye-appeal. Roof is light to add height 


. medium tones 


in roofing and siding are used to provide variety in a large development. 


REMODELING — A tall, 
boxy, old-fashioned house . . . 
cold, formal and dull. A dark 
roof “cuts feet” from height. 
Siding emphasizes horizontal 
lines, making the house look 
wider, as do shutters on sec- 
ond floor and roof line at 
second floor level. Red door 
gives. focal point of interest, 
pulling eyes down, thus mini- 
mizing the height of the 
house. 


White trim 


| 


EXPANSION ATTIC—Suburban not rural country. Higher roof needs 
dark color to “keep it down.” Large sidewall area needs dark color blending 


with the roof. Sharp contrast 


would make the house “jumpy.” Coral for door 


found in roofing granules and bricks in open terrace. 


Pastel brown as- 
phalt roof 


Light brown in- 
sulating siding 


Off-White trim 


Willow green ac- 
cent doors 


Black asphalt 
roof 


Gray asbestos 
cement siding 


Charcoal shutters 


Carnation red 
door 


Dark green- 
blended roof 


Dark green siding 


Off-White garage 
door, trim and 
fence 


Ceral accent door 


for July. 1953 15 
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i feeling of importance and 


yreater 


(2) katertor wall Light tones 
make hotuse appeal larger ; dark 


tones do the Opposite 
(3) Trim (Window and door 


trian, corner boards, skirt boards, frieze. 
soltit, facia trim, gable trim. ete). To 
increase the size of the house, paint 
the trim to match exterior walls. Ex 
ception where the development is 
large, paint the trim contrasting 
colors to get variety and individuality 

(4) clecent Color — (Front and back 
doors). Small houses appear to be 
larger when the body tone of the house 
is light and the doors are in a dark 
contrasting color 

(5) If the proportions of the house 
are good, stress them by painting the 
lest looking structural parts in con 
trast to the body-tone. For example, 
white trim im contrast to mustard 
vellow body tone 


(6) Disguise bad features by paint 
ny them the same color as the sur 
rounding areas. For example, grey 
house and grey trim 

(7) Bright and warm colors ad 
vanee and add to size. For example, a 
rer asphalt roof will look larger and 
higher than it aetually is 

(8) Darker and cooler colors re 
cede and decrease size. A grey house 
with a grey asphalt roof will make the 
house look smaller than it actually is 
The roof is the key area in regard to 
visual 

Here are just a few simple ideas 
about interior color-styling that may 
be helpful in arousing and maintaining 
interest 


For the Interior: 


(1) Laight, cool colors make a room 
seem larger 

(2) Dark, warm colors make a room 
seem smaller 

(3) To absorb strong south light 
paint a wall opposite the direction of 
the light a dark color such as forest 
green or navy blue 

(4) A narrow hallway will) seem 
wider if the end walls are brighter in 
color than the sides 

(5) The boxiness of a square room 
will be offset i two walls are painted 
a ditterent tone 

(6) Ina small home, i all of the 
rooms or connecting rooms are painted 
the san color, a feeling Of 
ness will be created 


(7) ( losely related blend color 


rive a teeling of unity in a small hon 


(One room tlows into the next Variety 
nay be gamed through furnishings 
(8) With ceilings as with roofs—it 
a low ceiling is painted lighter than the 
walls, it wall give the lusion of greater 
height. A dark color will bring a high 


ceiling (OWT) 

(9) Additional spaciousness to a 
small room is given by painting all 
woodwork and moulding the same color 
as the walls. This makes it part of the 
hackground 

The tourth dimension of color. is 
always present. In unsure hands, it 
isnt always pleasing—vet, good or bad, 
itis alwavs there and it always has an 
etlect 


1—Hastens Obsolescence 


Have Vou ever heard sole One say, 
“Tm so tired of the color how I 
wish | could change it!” That is one 
way to point out that color tastes aren't 
static, but are always shifting, not ab 
ruptly, but progressively. Because vel 
low is preferred this vear is no reason 
to think chartreuse won't be preferred 
a couple ot years hence That is the 
reason a color scheme that helped a 
builder sell a house this vear may not 
he as effective a salesman next vear 

It is this desire for a change 
the variance in color appetites... that 
vives the rooting and siding salesman 
the opportunity to sell a new asphalt 
roof ahead of actual need Is it an ex 
aggeration to say that the new, exciting 
pastel colors convert) asphalt roofing 
from its conventional classifieation as 
a necessity mto the class of a luxury ? 
I don't think so not when color 
can and does sell roofs ahead of need 

hefore the roof 1s ready to leak 


People lke to get into a new dress 


rae suit or a new cat 

or re-upholster their furniture oO 
paint the living room a new color, We 
like change We're Vall Who doesn't 


appreciate admiration \nd if we will 


spend money on these items for ne 
other reason than good looks, why 
shouldn't we buy a new color scheme 
lor the exterior of our homes No 
reason that | can think of that good 
color-stvling and good salesn anship 


Can tT overcome 
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he wants a lively-looking modern 


Callse 
home am the beautiful) color, now 


available 


5—Color is Economical 


Color is the least expensive way 
a block 


of houses _ or a development. The 


to madividualize a house 


cost of roofing and siding and other 
building materials vary little with the 
color 

Good color costs no more than bad 
color and often less. The only premium 
tor good color Is color know how plus 


good taste. 


Principles in 
Color-Styling Houses 

There is no short cut to good styling 
Good color-stvling doesn’t begin. with 
the selection of roofing and siding 
colors. It begins with answers to the 
following questions : 

1—IWWhat is the architecture of th 
house? Is the style of the house colo 
mial or ranch split level or eXxpatisi m1 
type? Is the house large or small? 
How many and how large are the 
openings for windows and coors? If 
a development, how many basic floor 
plans, and how many elevations of 
each plan? 

2—How Jarge is the lot and what 
is the plot plan’ What is its physical 
and) geographical location? what 
section of the country 7 Ts the house in 
a city, in an industrial area, ina sub 
urb, or in the country 7 

3—I/s the house for rent er for sal 
lf for rent, how much per month? Tr 
for sale, what is the price range 7 What 
is the approximate income of the people 
who live in the houses ? 

is the construction of the 
house’? What are the materials?) What 
preference, if any, does the owner have 
as to materials ? 

5—W hat are the regional color pr 
ferences, if any’? How much sunlight 
is there in the area? 

Gathering the answers to these ques 
tions might be called “color mechan 
ics. Evaluation of this information im 
the light of experience and good taste, 
and the formulation of a guide to the 
selection of colors that will do the best 
job is the function of the color con 
sultant 


How To Select Roof Colors 


The kev to an integrated color 

heme is the root. Tt is the kev are 
in regard to the visual mass. By th 
mean the best wav to decorate a horn 


terior is to build the whole 
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P= “Keep Up With Joneses” 
You car eT] olor lise Tile 
are gome im tor color 
Cullis thre owner wants to keep 
iti 4 


scheme around the root 


first, 
colors to blend w 
Unlike the sidewalls, with 


Pick the root 
the other 


‘th the root or con- 


color and then select 
trast with it 
their many openings and materials, the 
roof area is largely unbroken, and vet 
it is highly visible to the eve. Tf roi 
colors aren't right, good color-styling 
is Impossible 

Tell 


} 
color ds 


that the root 
a fixed color; so are 
Perhaps the 
will want to change the trim color or 


customers 


certain 
siding materials owner 


the accent color. Ii he wishes, he can 


easily do it Sut the roof color 1s last- 
ing. It performs the long-time unifying 


function of a background, 


Raneh and contemporary arenite 

ture brings the roof down closer (o the 
eve closer to the line of vision, and 
the 


color, [tis partly because of these low, 


enhances importance of the rool 
unbroken roof areas that the new pastel 
colors in asphalt roofing have found 
such immediate acceptance and are be- 
ing sO) widely used 


There are three reasons in additien 


to economy, why color consultants 
generally specify asphalt roofing. First, 


the colors are color 


“built-in.” 


lasting 
Second, the 
phalt roofing give the designer wide 
latitude in the colors to be selected for 
Third, 


the gradations of color in asphalt rec f- 


blends of as 


siding, trim and accent colors. 


ing are almost endless it places 
no limitations on the color stylist. 

colortul 
and descriptive in talking about color 
to vour customers 


Here’s a suggestion be 


Trade on the emo 


earlier in this article, | said a wom- 
an’s first impression is a color impres- 
ston. But once she accepts the color in 
a new dress doesn’t she start thinking 


What color 


hat, shoes, gloves, pocketbook, or scarf 


In terms of an ensemble ? 


The accent color 


How To 


on the front door and window 
stresses the long, low lines of the house. A pastel brown- 
blend asphalt roof, light brown siding, off-white trim, and 
peacock accent would be one attractive color combination. 


For 
“warm red.” 
Sal “cool and. re 

Don't 

white.” 
No “rule of thumb” can be supphed 

to the 


ct rh 
say 


1 
tional impact ot exainype, 


dont say “red.” 
Don't say 


“or 
green 


freshing green “white.” 


Sav"trosty and snows 


selection of root colors In 
general, however, use dark colors on 
medium to dark colors on 


light colors 


high roots: 
large unbroken root areas ; 
on the roots: 
bright colors to give focal interest when 
there are trees and little natural 
landscaping ; medium tones wooded 


low roofs small 


few 


areas and rolling country. 


How To Select Siding Colors 
Asphalt roofing today is being ap 

plied to Y of 10 No sidiny 

material so dominates its market, bui 


homes. 


there is no nustaking the trend to man 
made materials, particularly asbestos 
Similarly, 


al 


siding, even in better homes 
there is a trend away from stone 
brick. For the most part, cost makes 
these materials prohibitive except) on 
expensive houses, or in small areas to 
give interest and diversification to de 
sign. 

A trend to be lamented ts the use of 
too many different siding materials on 
“banana split effect.” 
I have counted as many as & different 


one house . . 


materials and colors, designs, and tex 
The result 
is most unpleasant, and the cost ts 


tures On one small house. 
alwavs high. Don't use a conglomera 
tion ot this 
results in chopped up effect. Don't 


use acecnt colors on a high front gable 


materials and colors 


as it draws the eve upward and cuts 


Select Accent and Trim Colors 


will look well? In the same way, she 


is interested in 


the trim and accent 
colors that will look best with the new 
roof and siding. That's why a. sales 


man who can offer practical and spe 
cite suggestions on colors for shutters, 


trim 
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accent 


Don't 
loped trim, and ditferent size windows. 
Who that said, “There is no 
greater beauty than simplicity : 


the house m halt scar 


Was it 


In selecting asbestos and insnlatiag 
siding colors, think of color blending 
with the sidewalls in a subtle, progres- 
sive gradation... not a suddea or an 
abrupt color change, 

Sharp color contrast between roots 
and 
today’s 


desirable in 
contrasts, yey. 
ii the roof ds light 


seldom 
Mild 


Strong contrast, 


sidewalls 1s 
homes. 


in color, keep. the sidewalls light im 
lf the roof is medium to dark in 
color, keep the walls medium to clark. 


color. 


In darger developments, particularly, 
this “rule” as) breached 


provide variation, 


irequenity to 


Color variation community or 
ona street is highly desirable, but care 
must be used to be sure variety 1s ae- 
complished sacrificing 
Don't susgest 
thing different just to be diferent. A 
house must be cowr-right in itself and 


without unity 


and integration. some 


should be harmonious with its neigh 
bors. 

Keep light and dark colors and warm 
and cool colors in balance. Don't bang 
one up against another, Contine strong 
ly contrasting colors to a small area. 

To accentuate the length of a house, 
choose a pattern in siding that will em 
phasize horizontal lines. To accentuate 
height, use a vertical pattern, 

Let color help exaggerate the size 
of a small house. Give it a big feeling 
by using light colors im the siding as 
well as the rooting. As a general rule, 
don't use light colors ona hig house, 


trim, and doors will find a responsive 
and dughly appreciative 
What is an 


“pick-me-up.” 


customer. 
It’s a 
sizzle 


accent color 
It's) the 
steak the frosting on the cake 


Its the brightly colored scarf milady 


An entrance that says “welcome.” The brown-blend asphalt 
roof serves as the color key. Brown siding, off-white trim, 
and lime-green accent resemble the mineral granules in the 
blended roof. 


ter hiv 19523 
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_ 
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wears to set off her new black dress 


\n accent color ms the center 


miterest im a the weleomn 

Brightly-colored shutters 

al window box a trell i 
a colorful door, give a “litt 


what mught otherwise tend to be an 


Wwinteresting or sombre color scheme 


Phe Monsanto Chennecal ¢ 
color preference study of housewares 
shows that vernuhon red, sun vellow 


and emerald green are 
hotseware These colors are just a 


good for the outside of homes, but they 


must be used in the right proportions 
In suggesting accent colors, remember 
that 


painted over a 


color becomes more mtense when 


large area than ap 


pears to be m a small sample the 


the larger the area the more mtens 
the color 

Fell your customers that a house can 
be made “per sonally hers 


dress. A 
dress 


"just as muel 
well dressed 
her 


as het wonlan 


makes a stock own by ju 
She ce 


to personalize 


dicious choice of accessories 
pends on these “accents” 
her dress 

Have vou liked, 
and then bought a suit and shirt to go 
with it? OF not! You 
dark suit, a bright tie 
Ii the shirt as 


select a tie in 


you ever seen a tre 


course buy a 
so vou choose 
striped, you probably 
a solid, bright, color. If 
the shirt is white, you find that a striped 


tie or a print gives more variety and 
contrast 
In the same wav. vou don't choose 


an aceent color and then color-stvle the 


Selections oft 


around at 
follows. the 
and siding colors 


accent 


colors selection of 


roohny 
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DO use the accent color on the front door and the flower box. This emphasizes 


attractive architectural features, provides a center 


of interest, and reduces the 


vertical effect by emphasizing horizontal lines. An effective color scheme would 
he dark slate-blend asphalt roof, light blue sidewalls and trim, and daffodil accent. 


Let mic repeat 


cu 


begins from the root down and t 


e out 


side in. Hf the asphalt roof is a pastel 
green and the sidewalls are in a hght 
green in color, a light vellow door may 
rive enough contrast (on the othe 
hand, wothe root and the sidewalls are 
a lark green t] door will need a 
brighter vellow or perhap a coral 
to give the house the “hit” it needs 

Here are some. speci “Do's and 
don'ts” which imvartiably vill interest 
your customers 
Garage Doors 

Here's a “pet peeve” 
rage doors that look like nothing so 
much as huge, gaping mouths. Lipstick, 
used properly, accent a woman's tea 


Randolph Evans, Architect* 


WHAT AN EASY AND ECONOMICAL ESCAPE FROM 


DRAB MONOTONY—Put on a bright new roof, paint the 
door a matching color, add a swish of the same color to 


the shutters . 
new! 


new charm . or new sales. appeal. 


. and, presto, the old has the zing of the 
\ few hundred dollars, and you add new interest, 


tures adds glamor, But if the lip 
stick doesn’t go with her complexion, 


or is carelessly apphed in a bright, 
broad, crimson smear, it isn’t glamer- 
ous; its ugly 

No one will deny that manufacturers 
of garage doors have done a remarkable 
job of product I 
doubt if any manufacturer would argue 


that 


stvling then 
the door 1s an architectural gem 
hat should be made the focal point of 
interest. Yet, what do you see? Garage 
doors so brightly colored that the eve 
Is automatically the 
vou fail 
to really appreciate the architecture of 
the house, or 


details 


If the house is long and rambling, 


forced to look at 


door—a color so intense that 


to notice its truly lovely 


(Continued on Page 56) 
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\7* Guaranteed by © 


\ SE) THE SIDING 
2 New Colors: Pastel AT SELLS OV SIGHT / 


Buff; Pastel Green 


DIRT AND GRIME CAN’T PENETRATE THE BAKED CERAMIC FACE 


* Gleaming White 
or Warm Gray Dealers! Distributors! Here’s the greatest money-making natural the 
industry has ever seen — an insulating siding that has everything — 
* Completely Engineered including Plastic and Aluminum! To show it is to sell it! It's now ready 
Siding Job to make money for you! Choice territories available! 


Complete sales promotion kit includes 3 color Presentation Book — 

full color Brochures — Mat Service — Inquiry Cards — and Letterheads. 
. 4 ! . . 

* Aluminum Trim And they’re all available at no cost to you! Get going with Inselsyde 

— it's another great Inselbric product! 


* Reversible Panels 


and Corners 


JONES & BROWN, INC AR-753 
Write, Wire or Phone for complete details 439 Sinth Ave., Pittsburgh 19, Pe 


Please rush me the details on Plastic INSELSYDE 


FOR THIS NAME & 


Company Name 


JONES & Address 


Your Name 
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Don’t abuse that kettle! 


N asphalt, tar or pitch heating 
kettle today ts a real capital m- 
vestnent, for any roofing contractor. It 
is a Major equipment item deserving 
i the 


matically 


same careful) treatment auto- 
other 
mechanized equipment. You wash and 


oceasionally polish your car, service it 


accorded to tvpes ol 


regularly with grease jobs, oil changes, 
tune-ups, ete., to keep it im the best 
possible shape—thus protecting your 
that auto. Why then 
shouldn't your “Kettle,” he maintained 
in A-] 

every kettle manutacturer provides 
operating instructions with each kettle 
sold. And it 
tage to see that those instructions are 
followed to the letter 


vestinent im 


condition at all times? 


is to the roofers advan 


Because every 
kettle subjected to improper and care 
less treatment will cost the rooting con- 
tractor untold expense in repairs and 
lay-up time. kettle 
can always be depended on, but as sure 
as death and taxes the “abused kettle” 
will fail just when it is needed badly 

perhaps in the middle of a very impor- 
tant job 


well cared for 


Result: heavy loss because 
only affects the 
kettleman and mopping crew, but als: 


shutting down not 


By J. A. LYNCH 
Aeroil Products Company, Inc. 


the crews running the gravel spread 
ers, feltlavers and other equipment 
Time is a 


Most Mpertant and ex 


pensive factor why waste it oun 


necessarily 7 
Instruct Your Crew! 


Certainly the easiest 


a kettle in top shape is to mstruct your 


way to keep 


crew on the importance of careful 


handling—and more than anything to 
“keep that kettle clean.” Some con 
tractors see that their kettles are thor 
oughly cleaned and seraped after cach 
job or on a routine basis every week 
or so. Cleaning is easier and least 
expensive when done regularly. 
When bitumen is permitted to harden 
and cake up vou can really begin to 
expect trouble. Look over these pic 
tures carefully and you will readily see 
that literally 
bakes on to the immersion tube lengths 
gets to bea 


how “caked” material 


coke-hke insulation 


Upper Left: Close-up view of burner well end of kettle, showing the warping of 
the parts that resulted in the breaking of the hinges and necessitating repairs that 
might well have been avoided. All caused by improper cleaning and careless treatment. 


Upper Right: Note the warping of the center tube, which has buckled under tre- 
mendous heat from the torch—heat that was prevented from being transmitted to 
the material because of a build-up of coking insulation—the insulation was scraped 
off this tube unit just prior to the photos being taken. 


Lower Left: Note the crack in the metal tube (middle). This type of damage results 
from failure to keep the tube unit clean. Coking insulation prevents heat transmis- 


sion and always results in tube damage. 


Lower Right: Close-up view of cover that has been sprung out of location—a ruined 
dial thermometer immediately over the draw-off cock—even the handle of the draw- 


off cock has been bent out of shape. 


prevents ol heat to 
the ketthe—and eventually 
causes distortion and buckling and tail 
ure ot tubes. 


contents of 


Yet there are scores of 
contractors using kettles over 10 years 
or more, std) with original tube units, 
who experience he trouble he 
cause their kettles are kept) clean 
constantly, 

Laver upon laver of cooked bitumen 
will, combined 


lead to 


with rough handling, 

kettle 
hinges and burner well covers. 
kettle 


youre wasting heat, fuel and time 


distortion aft cCOVeTS, 
When 
evenly 


cover doesn't. sit 


Built-In Thermometer 


Take care of that built-in dial ther 
mometer, Tt is usually equipped with 
a protective metal shield. educate your 
men to watch it carefully 


overheating of materials. 


to prevent 
The 
rials manufacturers go to great expense 
in developing and marketing the best 
Intuminous products for the 


Mate 


industry, 
Dont ruin those materials by overheat 
ing. Watch the temperature 
tect that 
only one 


and pro 
job vouwre domg. There's 


Way to overheat or scorch 
materials ina kettle and that is failure 
of the kettleman to check the tempera 
ture. kettle 
built-in thermometer then use a hand 
dip type tor checking 

\ vital component of your kettle out 
fits the burner hose and fuel tank. Deo 


your 


your doesn't have a 


men give proper attention to 
Do vou keep on hand a kit of 


replacements for those parts that may 


them 


need replacing after normal use? Such 


as (a) extra coin, (b) a few extra 


burner plugs, (¢) an extra regulating 
valve, (d) spare hoses, Ce) a few mis 
cellaneous parts for the fuel pump sueh 
as gaskets, 


washers, or perhaps 


itself 


(Continued on Page 53) 
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Square deal for salesmen 
keys Ohio firms growth 


Recognition as one of the 
leading businessmen in 
his community was given 
Mr. Hays with the ecar- 
toon reprinted at right, a 
regular feature in his 
local newspaper. 


[' your business depends on sales 
men, Mois net only commen sense 


keep t happy by rew irding 


well, but to keep them on the 


close 


clirect 


supervision, 
approach bere 


president and manager 


Rooting and Siding Co t Col 


(Ohio, and elder statesman ot the 
business and traternal lite 


Lrilike 


many reotine and 
Ilavs ha 


stath im every thorninyg 


amd for a briet brush-up 
over the lst of mventory 


what the men should pus! 


MéEN in 
Business 


Myce Ditte - 


FRED ANA t ‘ 
MARVLAND) wit 
HE OVEKATED 
COMPANY “ 
HAD A BRANCH OFFICE 
™ CHKAGO ALSO 


IN 194), HE STARTED THE MOOEGN 
QOOPING AND SIDING CO IN 
COLUMBUS AT 450 4 HIGH ST 
AFTER EIGHT YEARS IN THIS 
LOCATION HE MOVED TO 2:2 

GRANT Av 


M2 HAYS IS A MEMBER OF ME 
MASONIC ORDER, MALNNERCHOR. 
A PAST RULER OF 
COUWMBUS BPO ELKS 847 


AND A MEMBER OF . \ { 
Trev A Hays A 


THE BOARD OF 

TRUSTEES OF 

ME ANO MANAGER \ 
WS WORRIES ARE MODERN ROOFING AND SIDING CO.’ 
GOLFING AND BOWLING 

MR HAMS LIVES AT 2595 WELLESLEY ROAD WW BeERWikK 
AND WE HAS TWO MARRICO DAUGHTERS 


THE MOOERN ROOFING AND CO 
EMPLOYS TWELVE 
SO WORKMEN 


SALESMEN AND 


AND MAKE ALTERATIONS TO RESIDENC 
CENTOAL \ 


ARPENTERS ROOF OMS 
AND SHEET META. WORKECS WHO 


ES 


By O. J. MARR 


ball by 


thre 


Special to American Roofer 
& Siding Contractor 


Moder 


lies on to-doot selling, 


“bird-dog™ leads, salesman follow-ups, 


and cooperative closing if necessary 
cannot 


deal. All this requires cut 


when the salesman 


clinch the 


primary 
ting up the basic 20° commission pie 
delicately, and the men agree 
with Hays that there will be least tric 


pretty 


tion among the vartous people involved 
if the slicing is supervised by the main 
office 
pairs, 


Sometimes salesmen work in 


acting as canvassers and co 
closers for each other, with Hays’ co 


operation and supervision 
Special Bonus Plan 


Several of Modern Rooting’s sales 
men have been with the firm for over 
a half-dozen years, and to keep good 
men Hays has worked out a bonus plan 
that he plan 
without entanglement of the employe.” 


calls “profit-sharing 


\iter six months with the firm, each 
man gets a 20 cash bonus quarterly 
based on the volume of his own busi 
ness, in addition to his base commis 
sion. This is in addition to a group 
insurance poly, health, accident and 
life insurance, for which the company 
pavs all the premiums tor all the em 


ploves, sales, office, and mechanical 


Telephone Solicitor—Not to Sell! 


Come springtime, Hays brings im a 
pleasant-voiced experienced telephone 
solicitor, and installs a special phone in 
little alcove. Tle makes up little 
tor her, which goes something 


“Ars. this is Mrs 


in some 
that true? Its a rare person w 
would not answer a snnple question 
md Siding Company, and we 


il] kno how 


hact I'm calling tile 
roots and gutters 


niimnued 
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ot them p for thn Ot loes vive the name of the com 
town's longer review of pany). have heard that vou are in 
Live yer meratio inl i veneral 
sales centra ftice also keep lose 
bs cheek on the me arrange 
\Ithough tally adept m the use 
ul sugyest telephone Vaiss ire 
vets iy and newspaper ads, Ela rm re 54) 


SS 


HERE ARE SOME OF 
THE TOOLS which have 
PROVEN THE SUCCESS 
OF OUR PLAN... 

Available to you Now! 


ACTUAL 


SAMPLES 
Easy to Handle! ° 
Tell a Big Story! 


3 DIMENSION STEREO 
VIEWERS & Color Slides 
of Installations... 


CARDS 


NEWSPAPER 
AD MATS... 
That do a job... 


BEAUTIFUL 
8 PAGE 
COLOR | 
CATALOG 


6) 
ESTIMATING 


CHART & INSTALLATION 
DIAGRAMS... 


— 


GENTLEMEN... Here is the PERMA-SHADE PLAN - 
to help YOU get into the BIG-TIME-PROFIT = 
ALUMINUM AWNING BUSINESS : 


THE BIG 
SEASON IS 
JUST STARTING 


Nothing like this plan has ever been offered by 
any other company in America. In our plan 
there is no room for middle-man distributors. 
Every dealer is a distributor because he deals 
directly with the factory, and benefits from the 


proven promotional set-up we have to offer. 


COMPLETE BUSINESS PLAN FOR BIG PROFITS 

Under the Perma-Shade plan every 
man receives a basic business blue 
print with simple lines of promotional 
procedure laid out. If he follows these 
lines he cannot fail to put himself im- 
mediately into earning brackets of 
$25,000 and more. This is not a lot of 
money in these times. You have a right 
to earn it. You can, and will, with the 
Perma-Shade plan. 


PROVEN RESULTS ARE YOURS—The Per- 
ma-Shade plan gives you the complete 
formula for starting out to do a high 
earning home and commercial business 
the very first day. 


The big point I want to make is that it 
doesn’t take four figures to get started 
in this lucrative awning business 
There is no huge inventory to pur- 


and tomorrow ! 


JREYNOLDS 


rticular 
d for full pa - 


chase. YOU NEED ALMOST NO WARE- 
HOUSE SPACE AND YOU USE THE ORIGINAL 
SHIPPING CARTONS FOR EASY STORAGE 
AND INVENTORYING. 


There is no contract to bind you. We 
neither want, nor look for, miracle re- 
lationships or miracle dealers. All we 
want are men and organizations who 
are willing to follow our simple plan 
and who have the ability to make the 
modest investment it requires. 


START TODAY—FULL PARTICULARS NOW! 
The Perma-Shade plan is reasonable 
and workable. It is meant for men of 
vision and practical minds who are 
smart enough to know that a good plan 
backed by earnest effort, more than 
money, make the difference between 
“getting by” and being a top financial 
success. 


rs TODAY.«- 
ours to command! 


PERMA SHADE COMPANY 
Sam Rose, President 


for July, 1953 93 

= 
| | 

] 

| & NOW IS THE | 

2 

=. 

— 

‘ 

wim the leads 

; 

5 


Bleeding for them! 


Used as a last resort 


it saves many tough sales 


Phe first im a new 
Sitles Manager Mike 


with the 


series: teaturmeg 
MeGiurk, the man 


moneyomaking answers 


& Siding Contractor 


By BILL SHEPPARD 
Special to American Roofer 


Man 


Sales 


said to my 
aver, Mike MeGurk, who was 


“What! | 


or omy 


viving with a frown because | hadn't exclanned, 


tossed an order on his desk,” | got silence 


a problem 
MeGurk leaned his 210 pounds in 
his 


“Shut up. I’m talking 


barked. “Tell this Mz 


chair, clasped his hands in 


said, “I 


back of bis head and 


startled 


now,” 
No vo that the 


reason he’s not buying is because 


aut 


he 


you 


AMERICAN ROOFER 


must be a bum salesman. Tell) him 
that vou ought to vo back peddling 
papers. Tell him that, 1f you haven't 
shown him how much he needs a new 
roof and that vour materials and work 
nen and price are the best he'll vel, 
then the blame has to be your's Pour 
Bleed 


ition Pell him that, because it’s 


all so clear to vou that he should take 


advantage of your offe r, the only rea 
son he’s not gomg along is because 
vou haven't done a good job as a sales 


want to get his order,” said, 
“not break his heart.” 
“Stow vour bucket of suds!” Mike 


boomed at me, “You'll get the order 


in a minute. Because, as soon as you 
get him syvmpathizing with you and 
telling you that you've been doing fine, 
then you lower the boom. You say, 
“Mr. No-go, vou are being very kind. 


| wonder if you'd do one more thing 


saw oa salesman who didn't.” 
“No, Mike, 


ting too many ‘no's’ 


this is serious. Im vet 


and | don't know 


what to do about it. Ui canvassing 


all meht. | get 


appomtments. get 


to demonstrate. | think | 
But too often, 


the chanes 


tell a pretty good story 


When Tim all done, nothing happens 


Ooh, Vin bringing some om but Pin just 


mussing too many. Tell me what to 


do with the guy who savs wo when 


sure he should Ver 


Mike 


across the 


brought his hands forward 
stubble oof his 


cropped hai 


Close ly 


before slamming 


“Som” 


them on his) desk spoke 


sharply, “Do you bleed for them 
“Bleed 2” 
“Yeah. Bleed” got and 


started pacing across the 


deep 


in thought. | knew | was about to vet 


hit with a lesson from the master 
Phere are lots ot 


wavs to handle 


“But vou re 
You'd just 
gome to de 


You 


the tough ones.” he said, 


too young to hear ‘em all 
What 


vet mixed up 


work it 


Is Live Vou one 


right and itll pay off.” 
he 


silent, 


continued while | sat 
better 


rupt, “Stay there 


than to inter Top Kow, Left te Right 


knowing 


& Sales Promotion Manager: 


porte hing, Steam Cleaner Division Arthur Budinger 


won't vo the first time, Manager Branch Office San Francisco 
Nothing works better 
But, if it looks 
Mike 


“Tell him no 


give up. Tt he 
sell him 


than trving again 


California; Walter Vandenberg, Manager 


Kottom Row. Left te Right 
Office Dedham, Massachusetts: 


Manager Branch Offices 


vou're really done,” leaned over 


close to my nose, Seattle 


damn qood! Sncert: Leyal Asst. Sales Wer 


Joseph Halperin 


Nelson Tremaine 


James Savine 
John Carrine 
Robert 


Pacific Coast Regional Manager: 


Washington 


freneral Manager & Sales Manager: Joseph Lyach, 


( alifornia: 


Manager Branch Offiee South Hackensack, New Jersey > 
Willem. 


Aeroil Products Co. Salesmen Hold 
Conference In Main Office 


Advertising 


Sales Engineer: Al Grimaldi, As istant Sales Manager of 
Manager Branch Offiee Pittsburgh, Pennsslvania: Frank Harris, 
thet Matticon, Manager Branch Office Lox Angeles, 


Branch Office Chicage, Hlineis: Lewin Abrams, Treasurer. 


Fast Coast Regional Manager: Heetor Maynard, Wanager Branch 


Derst 


Midwest Regional Manager: Charles Klesies. 


Government Sales: Bo Starks. Wanager Branch Office Dallas, Texas 
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“And | can see plenty 
of savings in those 
Insulating Sidings.” 


Flintkote Roman Brick wy 


... the modern aristocrat 
of brick design. Smart. 
Distinetive. COLORful. 


“Oh, those Asbestos- 
Cement Sidings 
are wonderful!” 


Flintkote Stri-Color* 
with erabossed striated 


| gurface texture. Avail- 
able in gray, green and 
brown. 


Flintkote Shake Design 


. Colonial beauty of cedar 
shake design, available in 
cream, red, brown, green, gray 
and white. 


Flintkote 
Weathered White Flintkote Narro-Lap’ 


. ina variety of rich new 
+++ @ new Stri-Color it colors for jobs calling for a 
siding that’s much in Whee Wy y handsome narrow siding. 
demand for both mono- 
color and two-tone ef- 
fects. 


Flintkote Venetian Stone 


... makes sidewalls look like stone 
walls. Handsome gray-colored 
mortar joints. 


Weathered Coral 
beautiful new pastel 
Stri-Color Siding. New 
Weathered Green and 
Brown sidings are also 
available. 


 ASBESTOS-CEMENT qNSULATING SIDING 


IDING 
an $ *A trademark of The Flintkote Company 


theg. U.S. Pat. Off, 


‘Choose any FLINTKOTE siding and 
be right in Style and in 
THE FLINTKOTE COMPANY, 


Building Materials Division, 30 Rockefeller Plaza, 


Cash in on today’s demand for COLOR in New York 20, N. Y. 
sidings. 


Probably your customers, too, are insisting Li a KO ? 


Look over these very popular Flintkote asbes- 
tos-cement and insulating sidings. They are 
representative of the famous Flintkote line of 
colorful siding materials. And ask us to rush you 
our complete, colorful, descriptive literature. 


on more color for their new and re-modeled 


homes. F lintkote has everything you'll need to 
satisfy them . . . in sidings, and in COLOR! on Style aud Leader sinee 190/ 


| 
4 
Flintkote 
- 
T 
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SERVICE CONTRACTS 
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selling 7 Can you imagine a better way 
to sell than to sign people up to con- 
tracts year by year? Instead of hop- 
ing, you can catch them at the right 
moment for a big job? These service 
contracts take a good bit of the strug- 
gle out of building up a stable business, 


provide business backlog and put your work in a class with that 


and satisfied customers 


you went to the building 
manager of a large factory, or to 


a real estate management office, or to 


a hotel operator, or all three, and any 
one else you thought of to whom build 
Ing mamtenance is an prob 
lem, and asked how muel Jast 
roohng or root repay ball was 
then asked how much the previous one 
had been, if any, and when it) was 
Suppose, then, yvou offered to make a 
roof imspection to see what the current 
state of his rooting was, and then, on 
a contract basis, as preventive main 
tenance, for a specified annual or semi 
annual fee, offered to inspect regularly 
and take care of that roof so that there 
would be no leaks 

You could probably arrange to do 
such a job for considerably less than 
you now charge for imdividual jobs, 
because you could regularize and 
schedule your business. Your inspec 
tions and work would be planned. You 
would have evened out the impossible 
to-handle-peaks of business after a storm 
or at certam seasons, and vou could re 
tain a vear-round crew of skilled and 
reliable men. On such a basis, vou 
could buy machinery to make yout 
operation even more extensive and 
efficient, 


Good For Customers 


Your roofing msuranee (you might 
even make it “exterior imsurance™ it 
your outhit has the skills to take care 
of masonry, glass, ete.) would be 
equally good for your customers. Any 
decent real estate organization, factors 
Inulding manager, apartment house 
owner, or owner of a block of taxpaver 
stores or offices realizes the value of 
preventive mamtenance It costs much 
less to make early repairs than to take 
care of real damage. In addition, they 
need have no worry about a delay in 
service In an emergency (emergencies 


are prevented); and they don’t need 


of other building maintenance men. 
The boiler service is on a regular basis ; 
extermination is contracted for in ad- 
vance and regularly, instead of waiting 
for an invasion of vermin, etc. In a 
similar way, you probably have bought 
hospitalization insurance, that pays 


your way at the hospital if you should 
By R. L. WILLET get sick 
Special to American Roofer 
& Siding Contractor 


How to Start 


(set the names of owners of medium- 


age property in your area from the tax 
to worry about suits from occupants rolls or from a systematic canvass of 


because of their negligence Phev also 


need not worry about milking 


he occupants of such property. Draw 
up a selling letter outlining the benefits 
them: they can get competitive bids if of such a plan, giving an estimate of 
they like—they probably won't 
What does all this have to do wit 


annual or semi-annual rates. (If these 
(Continued on Page 60) 


Covering The World... 


(¢ORGE \NASHINGTON SPENT 
MANY A RESTFUL HOUR IN } 
THE TOWER ON THE ROOF 
OF HIS MOUNT VERNON HOME, 


VIEWING THE SURROUNDING 
COUNTRY SIDE ! 


By Elmo 
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them disappear in the continuous grai 
w li 


directly to us, 


in Better Homes & 


» Get the complete story 


or te 


bur 
clear and pr 
Nature made Asbestos . . . 
Keasbey & Mattison has made it 
serve mankind since 1873 


“Century” 


NU-GRAIN shingles are 


NU-GRAIN Brown, NU-GRAIN Gray, : 


sided ho 


magazine 
n vour K&M Distributor or write 


! 


scious people by the mi 


1 admired 
nents (in color) 


shir 


and their straight-butt shade 
Ivertise 


NU-GRAIN Green (illustrated) 
shingles are applied, the vertical joir 


And home buyers and remode 


and the |: 
virtually 
Gardens 


protective pal 
seen an 


America's first maker of asbestos-cement shingles 


KEASBEY & MATTISON 


COMPANY + AMBLER « PENNSYLVANIA 


— 
— 
— 
— 
— 
— 
— 


colors in which 


“CENTURY” 


the appearance ¢ 
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Distributor Problems 
Discussed at NBMDA 
Spring Meeting 

\ecording to member of the Prowram 
Committer, the Spring Meeting ot — the 
National Building Material Distributors A 
mation, held at the Llotel Statler, Buttal 
New York, was one oft the best prowrams 1 
the Asscciation’s history 

An unusually tine program ol sp tker 
included Mr. Melvin Baker, Chairman « 
the Board, National Gypsum Company, as 
well a key personne] from ther leading 
building material manutacturer \ Panel 
Discussion on “lLlow Can Wholesale Service 
Be Improved?" in which three manutactur 
ers’ representatives and three building ma 
terial distributors participated created in 
teresting comment 

In addition, Dr. N. tuntzicker, Dire 
tor of Research, United States Gypsum 
Company, discussed “What's Ahead In 
Building Materials and Mr. kdward Wim 
mer, Vice-President, National bederation of 
Independent Business, talked on “Co-opera 
tives, When Bad and Hlow Bad." Mr. Mar 
tin Lb. Coffey, General Sales Manager, Philip 
Carey Company, was also scheduled to ap 


peat 


* * 


Mundet Cork Corp. Names 
J. M. High Sales Manager 


Mundet Cork Corporation has named 
John M. Tigh sales manager for its msula 
tion division, effective January 1, 1953. Mr 
High will direct) sales for Mundet 
Magnesia heat insulation products and Mun 
det “Jomtite’ Corkboard and Cork Pipe 
Coverme tor low temperature 

lle as widely known as a result of hits 
long assoctation with the asbestos and ther 
mal msulation mdustry and tor many vears 
was manager of the msulation division of 
the Kuberoid Company. Mr. Tligh’s head 
quarters will be in the North Bergen, \. J 
plant ot Mundet Cork Corporatin 


Follansbee Steel Corp. 
Appoints Fred C. 
Laubenheimer Sales Mgr. 


Follanshee Steel Corporation has appoint 
ed bred Laubenheimmer te Sale 
ager tor its Sheet Metal Specialty | 
Laubenhemmer jomed the company 
1925, working tor 14 vears for bollanshee 
Metal Warehouses. In 1939 he was tra 
ferred to a position with the diviston whos 


sales program he now heads 


Mir. Laubenhemmer has had his headquar 


ters in Rochester, No Y. sinee 1940. now 
moves to the firm’s manutacturing site at 


Follansbee, W. Va. 


Reynolds Names Mill 
Products Distributor 


Reynolds Metals Company has announced 
the app tment of Mapes and Sprow!l, Inc., 
1) Burnet A\wenue, Unior New Jersey. as 
Aluminum Mill 


ributor of Reynold 


completely equipped to 


furnish Jess than carload service on sheet, 
plate, wire, rod, bar, extruded shapes, tub 
ing, pipe and structural products 

air ippomtment ol M ipes and spr 
will inerease the availalnlity of aluminum 
ud make p thle ett ervice to alumi 


num users im the metropolitan New York 


City area 


New District Sales Office For 
Certain-teed In Des Moines 


\ new sale district with he wlquarters " 
\loines, Lowa, has been established 
Certam-teed Products Corporation 

Jann N. Williams is sales manager of 
the district, which will erve 
nearly ill ol low i «al dl Nebraska and 


ounties in Wisconsin and western [inois 


George |. Burt charge the new 
ale ttice wl located im the Insur 
ince Exchange Building in Des Moines 

(erta teed eneral sales manager, Mal 
colm Mever pomted out that the Des 
\l ‘ listrict ile tice would assure 
hetter ser e tor the companys customer 
n th irea 


Neher Named Assistant Mgr. 
of Koppers Sales Dept. 
vh, 


Pittshur Mat lo— Harry P 
Neher, Jt ha een appointed assistant 
irtment of Koppers Company, Inc., it was 
mced here t Cooke Lausman, 


\t the same time, Mr. Bausman announced 


tiie ippomtments «of | mas Calle is 
\lanager Sales Methods Sectiot a post 


merly held by Mr. Neher, and George 
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International Prod- 


Miller as Manager 


uct Sales sect suc ceeding Mr Cable 
\Ir. Neher takes the position made va 
iit by the recent appointment of Donald 


MacArthur as Manager of Koppers’ Wash- 
ington office. 


Follansbee Steel Corp. in 
New Head Quarters 


Only a tew blocks from where the com 


pany was tounded 141 years ago, Follanshec 


Steel Corporation has just taken up new 
headquarters in the Gateway Center of Pitts 


uurgl’s Golden Triangle 


It was the first time the tirm had moved 
their general offices in nearly half a century, 


and they only had to move across the street 


Follansbee is one of Pittsburgh's oldest 
companies, evolving from a tirm established 
in 1812 as a business dealing in “block tin, 
ingot copper, spelter, antimony, sheet zinc, 
sheet tron and tin plate.’ 


The company today is headed by M. A. 
lollansbee, president. Hle has been associated 
with the organization since 1914, after grad 
uation from the University of Pittsburgh 


vith an Engineer of Mines degree 


Wm. A. Schulz Appointed 
To F.H.A. N. Y. C. Office 


Commissioner Guy T. O. Hollyday, Fed 
eral Hlousing Administration, has announced 
he appointment of William Adam = Schulz 
to the position of Director of the New York 
City Ofthee of the Administration. Mr 
Schulz will direct all operations in 


the metropolitan area 


Phe Federal Housing Administration In 
suring Office in New York City is the se 
nd largest in the country in volume of mort 
gage msurance written. To date the office 
has handled just under one and one-halt 


Hhion dollars of mortgage insurance 


Gold Seal Asphalt Names 
Batchelder Sales Manager 


Phe appointment of Kenneth T. Batch 
elder as Sales Manager of the Insulating 
Siding Division, has been announced 


Gold Seal Asphalt Rooting Co 


Mr. Batchelder has been associated with 
the Insulite Division of the Minnesota & 
Ontario Paper Co., for a number of years, 
having been in charge of their insulating 
siding division and more recently, in charge 


their railroad sales division, 
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They Go Up Fast And So Do Profits! 


REYNOLDS ALUMINUM GUTTERS 


A Cinch is A Cinch to 
To Handle...More FA Sell...Handsome, 


Jobs Done in > ey Low-Cost, 
Less Time! Q “> Permanent ! 


One look at a sample section or set-up display of 
Reynolds Lifetime Aluminum Gutters and you've 
made your first sale...easy! Then every neighbor's 
envy sells more and more...to make new customers 
for you. That means more jobs booked ...and more 
jobs done, in less time, because slip-joint applica- 
tion and light weight makes these the easiest gutters 
to put up. (They can also be cold-soldered; write 
for information.) There's just no end to this sales 
push from satisfied customers . . . with no painting, 
no staining, no maintenance worries. Watch your 
THE BEST profits snowball! 
FLASHING Reynolds Metals Company, Building Products 
Division, Louisville 1, Kentucky. 


or stippled finish. Also 
6” Industrial Half-Round. 


ADD QUICK INSULATION SALES WITH 
REYNOLDS ALUMINUM REFLECTIVE INSULATION 
An easy sale and a quick job...foil on kraft paper. 
Efficiency without bulk. Perfect vapor barrier. 250 
sq. ft. rolls, 25”, 33” and 36” wide. 


MAIL THIS 
COUPON 


REYNOLDS Lifetime ALUMINUM FLASHING 


Best for you and looks best, too...a 
natural lead to gutter sales. Rustproof, 


non-staining. Easiest to cut, shape, trim. | 
In 50-foot rolls of 14”, 20” and 28” 
widths; 019” thickness...and 20” width | 2004 South Ninth Street, Louisville Me Ky. 
in .024" thickness. Also flat sheet 28” | Please send full information on | 
wide in lengths up to 12". ClGutters [Flashing [insulation [Nails 
ALWAYS USE REYNOLDS Lifetime ALUMINUM NAILS | NAME 
A “must” with aluminum, best for all wood and composition ADDRESS 
roofing. Can't rust. Can‘t stain. Almost three times as many | | 
nails per Ib. All roofing types also for siding and wallboord. | city STATE | 


| 


REYNOLDS ALUMINUM 
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1953 (8th) Edition of 
ROOFING, SIDING 
ice & BUILDING 


cold MANUAL 


eat 
ROOFING oF Don't Miss These Important 


ENEMIES Vibration Articles in the 1953 Edition: 


* COMPLETE SECTIONS ON BUILT UP ROOFING, 
SIDING, STEEP ROOFING, METAL ROOFING, 
WATERPROOFING, ETC., INCLUDING THE 

contraction LATEST APPLICATION TECHNIQUES. 


expansion 


% ARTICLES ON SUCH DIVERSE AND IMPOR. 
settling TANT TOPICS AS MANAGEMENT, RECORD 
KEEPING, NEW TOOLS AND PRODUCTS. 


* COMPLETE DISCUSSION OF SUCH SPECIALTY 
ITEMS AS COMBINATION WINDOWS, ALUMI- 
NUM AWNINGS, JALOUSIES, PLASTIC TILE. 


* COMPLETE SECTIONS ON SELLING, TRAIN- 
ING SALESMEN, ADVERTISING, BUILDING 
YOUR VOLUME, etc. 


150 pages crammed full of valuable infor- 
cae : bl mation on EVERY phase of your business. 

ey ‘ms 
lo solve your roofing probl 


caused by these enemies, use we copies to help him make more money. 


Chase impervirex—the high tensile strength | 


waterproof membrane. 


PER COPY 


AMERICAN ROOFER & 
SIDING CONTRACTOR 
425—4th Ave., 

New York 16, N. Y. 


Please send me... .copies of the 1953 


GENERAL SALES OFFICES: 309 W. JACKSON BLVD., CHICAGO 6, ILL. 
30 BRANCHES AND SALES OFFICES STRATEGICALLY LOCATED 


CHASE BAG COMPANY 
309 West Jackson Blvd. 
Chicago 6, Ilinois 


Please send me a SAMPLE and details a sample of 
of Chase IMPERVITEX. 
IMPERVITEX 


send coupon for 


NAME 


ADDRESS and details 


CITY. 


30 
=z 
2 
| ( 
CHASE 
gues Se 3 
1847, 
CHASE Bac COMPANY 
| 
| |... | 
| 
MANUAL 
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VERTIGRAIN’ CLAPBOARD DESIGN INSULATING SIDING 


the siding that swings prospects sf 
to the active list at first glance! ROLORORAN 


features... 


This is Globe's answer to your demands for something new in siding. 


1, THREE DIMENSIONAL CONTOUR 
For, here's a product that's sure-fire to up your sales volume immediately. 2. COLOR-CONTRAST MORTAR LINE 
Globe has studied building trends, color popularity, and consumer 3. BEAUTIFUL PASTEL COLORS 
desires. Thermo-KOLORGRAN is the result. VERTIGRAIN .. . three 4 VERTIGRAIN® TEXTURE 
dimensions .. . color-contrast mortar line... modern pastel colors are 5. NARROW PANELS 
all features the public demands . . . and they're all found in this new, 
different, profit-making siding. +OUAL LAP SHIPLAP 
See Thermo-KOLORGRAN in all of its exciting colors . . . and you'll 
see why Thermo-KOLORGRAN is the siding for you. Available NOW in GLOBE SIDING PRODUCTS COMPANY 
these pastels—Sky Blue, Antique White, Mist Green, and Old Ivory. 2207 Schrage Avenue 


Whiting, Indiana 


Wire, Write, or Phone for Details. 


YES, please rush complete Thermo-KOLORGRAN details, 
ond hove your representative call on me. 


GLOBE SIDING PRODUCTS COMPANY [i 


City 


GLoBE HOUSE poctors 

THERMO- 


1 
a 


New Insulating Stone Sidin 


Celotex has just introduced important 


provements in the design of its popular ¢ 
nie nsulating iding panels “store 
the new Lite-Line Cel ire 


anal narrower 


When the panels are ipphed they 


These exclusive mortar lines, with care 


fully elected and blended stone units, 
vide extraordinary realism, Lite-Line Celo 
stone siding may be used alone or im com 
bination with overlap or brick designs 

It harmonizes nicely with other materials 
where unusual exterior effects are desired 
Panel size: 13 15/16" x 43 7/10". All edges 
shiplapped 


Skylight Glass Block 


Phis new block is specially designed tor 
use in skylights both structurally and oy 


tically, This light-diffusing glass block is a 
12" x 12" square, 4” thick 

Phe design and daylighting advantages ot 
skylights have been recognized for hun 
dreds of years. However, problems of con 
densation, glare, heat gain and loss have 
heen a serious stumbling block to the popu- 
larity of skylights 


The skvlight block was designed to over 
come these problems. The normally good 
insulating value of the glass block has been 
increased by the addition of a tibrous glass 
screen sealed in the block, creating a double 
cavity. This screen not only gives a_ better 
insulating characteristic t othe block (U 
0.43), but offers better daylighting control 
by diffusing the light. The screen in addi 
tion to the skvlight block's internal prisms 
and Soft-Lite Edge assure evenly diffused 
daylight from a panel of uniform lumina 
tion. The Pittsburgh Corning Skytrol Glass 
Block is designed to relieve the common 
problems associated with skylight construc 
tron 

Panels of the new skylight block can be 
used in new buildings and to replace exist- 
ing skylights. The construction specifica 
tions are adaptable to all types of structures 


Tapered Tile 


at edit vhere th urface i 
‘ ealed. Various methods are employed 
but it has been found by mat rooters that 
the appli ith 1 Tike an excel 


Phe semi-cireular tile, available im. stat 


ird rooting colors, overlap each other and 
effectively cover the root joints mn a perma 
nent and attractive manner. There are ad 
vantages here in labor as the tile is so easily 
laid and nailed that time required ts at a 

Qn roofs with composition covering, u 
cluding asphalt shingles and asbestos shingles 
which do not provide heavy shadow lines, 
tile hips and ridges create a distinctive ap 


irance 


Roof Mops 


Continued research and development ot 
biberglas varns has resulted in new root 
ing mops that now withstand from 10 to 20 
days of continuous service 

It is not uncommon for one mop to be 
used on 2,500 square feet of roof area. This 


If further information is desired 
| about articles appearing in the 

pages of this magazine send a card 
| or a letter to the editorial depart- 
ment. 
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Phe mops will withstand temperatures up 


to 1000 degrees lahrenheit repeatedly with 


ut disintegrating. Hlot asphalt or pitch 


not char or burn the yarn. Hot Iitume 
lows freely from the yarn which) spreads 

smoothly and evenly. The yarn is inet 
ganic, extremely strong and pliable Phi 


ers Of lass, of which the mops are com 


eaned 


* 


New Pastel Sidings 


Phree new “weathered” Stri-Color Ashes 


tos-Cement Sidings have been announced by 
Phe Flntkote Company. These handsome 
sidings: Weathered Green, Weathered Coral 
and Weathered Brown—combining pastel 
tone striations with a white background 


have been produced by Flintkote to meet 
the current demand tor lighter colors in 
siding shingles 

Designed for either new construction work 
or tor modernization jobs, 


* * . 


Gasoline Powered Winch 

A lightweight, portable gasoline powered 
winch with a capstan-type drum for eritical 
been announced 

The unit ts designed as a multi-purpose 
hoist for fast, low-cost material handling 


control of loads has 


on rooting jobs and) general construction 
sites. Standard models are equipped with 
gasoline power units ranging m= size from 
to 74% H.P.—electrically powered 
models are also available. Two gripper-type 
handles facilitate moving the hoist about 
the job while the fabricated all-steel base 
14” lag bolts to provide 
4 stable platform for pulling or lifting 


may be secured by 


The unit is the first lightwe'ght, portable 
winch to utilize the capstan principle, ac- 
ding to the manufacturer. In operation, 
the capstan permits accurate “spotting” of 


load, allowing the operator to “skid” the 


32 
NCW. 
heat resistant and non-absorbent 
iwhlar stone coursing used in the most ¢ roots are 
pensive new homes. In addition, mortar lines 
eu nd are of random w 
4 prose not rot or decay and may 
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ROM CELOTEX, ORIGI 


NATOR OF PASTEL 


(a) 


New, Lighter 
pastel blends 


DESIGNED TO HELP YOU MAKE SALES HISTORY 


Here, truly, are the most beautiful pastel 
blends you have ever laid eyes on... trend- 


setting new lighter blends available on/y in 
Celotex Triple-Sealed Asphalt Shingles! 

Here is new perfection in color blending. 
Here is fresh, unusual, modern charm no 
other shingle can duplicate. In short, here 
are exactly the lighter pastel blends your 
prospects want most, as proved by actual 
consumer buying! 


And, Celotex Asphalt Shingles give you 
other big selling advantages, too. There's 
the exclusive Triple-Sealed Process that in- 
sures extra weather protection, extra service, 
extra satisfaction. Plus styles, colors, textures 
for every taste and decorative plan. 

See them at your Celotex jobber’s now— 
the striking, original, new lighter Celotex 
pastel blends your prospects will be talking 
about... and buying! 


Sales come easier—when you feature genuine 


CE 


REG. US. PAT. OFF. 


THE CELOTEX CORPORATION @ 


120 $. 


NEW 
ent’ beauty of 
blends. This salesmaking line also includes Pacific Gray 
Blend, Bronze Blend, Silver Blue Blend, Terra Cotta Red 
Blend, Cedar Green Blend, Mediterranean Blue Blend, 
Walnut Brown Blend, Gray Slate Blend. See samples at 
your Celotex jobber’s! 


LASALLE STREET @ 


Z 


A. BLENDIllustrates the dramatically ‘‘differ- 


the n 


ew, improved, lighter Celotex pastel 


National Advertising 
Puts the 
Sell in Celotex 


Sales come easier when you fea- 
ture genuine Celotex Triple- 
Sealed Asphalt Shingles. That's 
because over a quarter century of 
consistent, resultful national ad- 
vertising has created nationwide 
preference for the brand name 
Celotex. 

And, this preference continues 
to grow, thanks to big, impres- 
sive Celotex ads reaching millions 
of people month after month in 
THE SATURDAY EVENING POST, 
BETTER HOMES & GARDENS, 
AMERICAN HOME, and other fa- 
mous national magazines. 


CHICAGO 3, 


TOT TRIPLE-SEALED ASPHALT SHINGLES 
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tan 1s rotating. Using this principle, a heavy and easy. 


leer 
dee] 


All-Purpose Cabinets 


The New Leigh All Purpose Cabinet of 


fers builders and rooting contractors a low 
eng 
mst, smartly styled cabinet for many i 


stallations 


truction, made 


ratwe Of sizes 


leature 


the triple-track t 


make imsert removi 


; if 
t rame and itt 


then snapped hack 
joming the 


accomplished by 


very low cost in bathrooms, kitchens, clothes SCTEW 
closets, utility rooms, ete 

Cabimet installs tlush wall—is correst 
width to tit between studs—-a wide flange utput 


You just can’t do 


a complete color job 
without... 


PARALASTIC 


CAULKING COMPOUND 


ALL COLORS... AND PASTELS 


TO MATCH EVERY ASBESTOS 
AND INSULATING SIDING! 


line by slacking off pressure wh le the cap vers opening, Making installations simple 


zinc coated, bonder 


and finished in two coats of enamel 


positions 
” high, 1354” wide, and 3 


load may be taken up and stopped very slow Cabinet is built 

ly, with 3 tre on rigging or equipment ized steel 

\ capstan line may be retrieved more speed hour elves are 

ly than a drum line and eliminates need ve adjusted to various 
bor vel winding Cabinet is 36 


Improved Comb. Window 
, \n improved combination storm window, 


eered to provide 


which perm 


method of attachmg — electric or air pneumatic drills, The operator : 
litate installation and controls force and speed from 0 to the full 
sier, Now, according speed of the drill. It makes it easier to 


the manutacturers, a housewife needs no 
except a com to remove the track from 
the glass. It an be 
water or m suds and 


in place just as easily 


washed under running 


Phe second improvement provides a meth “Figure-tact efficiency for Contractors and 
corners of the frame to 
nsure vreater weather 


extruding a special core in 


i the cross section the top and bottom Use of the Printing Calculator assures 
members. Ends of the re are drilled and top figuring speed for estimating, figuring 
Provides additional cupboard space at a tapped and the side members are joined with — costs, payroll computations, insurance rec- 


fitted in the tapped holes. The re ords, extension of bills, tax computations, 
sultant joint is tirm and free of play, of — ete. The Printing Calculator combines short 


simpler design, and contributes to faster cut multiplication and automatic division 
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Electric Drill Attachment 

A newly developed attachment makes any 
electric drill a speedy power impact screw 
driver, to set screws or bolts. The manufac- 
turer, The Drilo Corporation, claims it is 


shed. Shelves may 


ten times taster than hand methods. 


tighter, more pre 


new drill attachment fits ail makes of 


drive screws than hammer nails. Small and 
compact, the attachment fits into any kit 


Printing Calculator 


Builders” is the subject of a folder on the 
tightness, It is use of the Printing Calculator, released by 
Remington Rand Ine 


(Continued on Page 60) 


the weather 
PARALASTIC’ 


CAULKING COMPOUND 
gives 


BEST PROTECTION! 


LL 


Depend on PARALASTIC to deliver an excellent 
job every time! Weatherproofs — Waterproofs — Insulates. 
Easy working characteristics too! 

ALL COLORS! Aluminum . . . Brilliant White . . . Natural 
Gray... Green... Cream... Brown... Black... and all 
pastel colors to match asbestos and insulating sidings. 


SOLD BY LEADING JOBBERS! 


*Reg. U.S. Pat. Of. 
IT ISM'T INSULATED UNLESS IT'S CAULKED 
'PARALASTIC PRODUCTS CO. INC. 


22 CAST 4204 MEW YORK 


34 
i miced by Wisco Aluminum 
Corp. The window ts of double-hung con- 
and glass and their removal for cleaning 
| The improvements in the new window are Ve 
two. One concerns a 
the 
2) 
| 
| | 
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NOW = colored siding that makes you look good... 


~ 


it 


ASBESTOS SIDING 


in colors that resist time and weather 


When you recommend and sell color-sealed Careystone 
asbestos siding, you're in for compliments instead of 
complaints. 

Buyers like the wide choice of fresh, new pastel colors 
that resist fading, blooming, discoloration. They like the 
striated vertical texture lines, too . . . and the freedom 
from painting and other maintenance. And you'll like the 
way Color-Sealed Careystone builds goodwill and profits. 
The Color-Seal process, exclusive with Carey, welds a 
tough, armor-like seal over the entire weather side. Water 
repellent, highly resistant to soiling, this seal actually 
enlivens the color and protects it from fading. 


You can guarantee Careystone rotproof, termiteproof and 
incombustible as well. It’s made of asbestos and cement 
. . . never needs preservative treatment of any kind, 
won't warp or blister. 

Color-Sealed Careystone blends with any architectural 
style, is easily applied to new homes or old, using face 
nails, or by the Carey Shadow-line channel system. For 
complete information about this profit-maker, see your 
Carey representative. Or, mail us the coupon today. 


Color-Sealed Careystone is... made in white 
and several 
attractive colors. 


RI 
The Philip Carey Manufacturing Compeny, Lockland, Cincinnati 15, Ohie 
In Caneda: The Philip Carey Co., Lid., Montreal 3, P. Q. 
Serving Home, Farm and Industry Since 1873 


“TORTURE TEST" 
in Carey W eather-O-Meter 


—proves top quality and performance 
of Color-Sealed Careystone Siding, 


THE PHILIP CAREY MFG. CO. + LOCKLAND, CINCINNATI 15, OHIO, DEP'T ARS- 


Please rush me samples and full details on 
1. New Color-Sealed Careystone asbestos siding shingles 
2. The Carey Shadow-line channel system 


under conditions of blistering heat, _ wl NAME 
freezing cold, soaking rains. FIPM 


_— ADDRESS 
city 


NEW 60600 - 
- 
4 
— 
|| ONE STATE 


ALUMINUM 
ROOF 
COATING 


Aluminum Roof Coating has so many 
advantages it is coming more and more 
into demand for a one coat weather- 
tight roof coating. 


The reason for its success is the excellent 
result obtained from the clever combina- 
tion of flat aluminum flakes mixed with 
highly refined asphalt and selected sol- 
vents. This liquid can be sprayed or brushed 
on — can be used as in the drum — needs 
only be stirred. 


The asphalt base penetrates, grips and 
weatherproofs — as only asphalt can do. 
The aluminum flakes flow flat to the sur- 
face forming a highly reflective aluminum 
shield. This brilliant metallic surface re- 
flects Sun's light, heat and ultraviolet rays. 
The area under the roof is markedly cooler. 
The asphalt is protected from destructive 


Bottom test shows thorough penetration of the 
asphalt while aluminum flakes remain on surface 
Top test shows brilliant aluminum coverage on 
black asphalt roofing felt. 


and Cements 
Caulking Compounds 


Asphalt Roof Coatings 


ultraviolet rays, extending the life of the 
roof considerably. In winter, heat loss 


from the building is lowered. 


The remarkable qualities of this Alumi- 
num surface are recommending it to many 


uses in addition to roofs 


to protect iron 


and steel surfaces...extend the life of 
brick and masonry .. . reduce evaporation 
losses in storage tanks, tank cars... reduce 
the load on refrigerated buildings, tank 
cars, trucks. 


Superior Karnak Aluminum Coating is the 
result of many years’ research by special- 
ized personnel using the latest standards 
for asphalt technology in modern equipped 
laboratories. Send coupon for complete in- 
formation. Manufactured by Lewis Asphalt 
Engineering Corp., 30 Church St., New 
York 7, New York. 


4 


THE 2-MINUTE TEST 


proves how the asphalt penetrates — 
and the aluminum flakes lie flat on the 
surface. Send for the FREE test kit and try 
it yourself. 


“WARRANT 


The high quality of Karnak 
Asphalt-Aluminum Coating is cer- 
tified by a Warranty Seal attached 
to every container, which states 


“Not less than two pounds alumi- 
num metal pigment per gallon.’™ 3 


OTHER KARNAK PRODUCTS 


Asphalt Emulsions Aluminum Roof Coating 
Wood Block Mastic 
Joint Filler 


Tile Cement 
Aspholt Paint 


LEWIS ASPHALT ENGINEERING CORP. 


30 Church St., New York 7, N. Y. 

Please send me FREE Information about: 
(DD Asphalt Aluminum Roof Coating 

2-Minute Test Kit 

(CD Membrane System of Waterproofing 


Other Items 


NAME 


ADORESS 


STATE 
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Repair Market Has 
Tripled In 13 Years 
IDERNIZATION and building 


repair projects, for which the 
\merican public is now spending be- 
tween S10 and $11 billion a vear, are 
an increasing factor in the potential 
demand for asphalt) rooting, asbestos- 
cement and other building products, 
according to a statement made recently 
by Herbert Abraham, president of The 
Ruberoid Co., New York, on the occa- 
sion of dus fiftieth anniversary with 
the company. 


MR. HERBERT ABRAHAM 


“The present maintenance and re- 
pair market which is one of the great- 
est in the history of housing has risen 
from $3.9 billion in 1940) to upwards 
of SIL billion today and there is every 
indication that this trend should con- 
tinue,” Mr. Abraham said. 


“With the addition of nearly 1,000,- 
O00 new homes every vear, and the 
fact that there are now over 44 million 
homes in America, 50 percent of which 
are 30 years old and 20 percent 20 
vears old, there is a constantly accu- 
mulating market for building products 
used for remodeling, repair and up- 


keep. 


“A great share of this business will 
come to the asphalt rooting and as- 
bestos-cement industry,” Mr. Abraham 
continued, citing the fact that the aver- 
age roof is replaced every years, 
“There are three million homes to be 
re-roofed every vear, and according to 
surveys made by the Asphalt Rooting 
Industry Bureau, 85 to 90 percent of all 
roofs installed today are asphalt.” 


Comparing government and private 
industry statistics, Mr. Abraham noted 
that: “In 1952 manufacturers shipped 


(Continued on Page 38) 
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Here’s the SILVER LINING... that 


sells more siding jobs for you! 


Sells them at a 
bigger profit, too! 


Keep a step ahead of competition . . . get a couple of 
dollars more per square on every siding job by includ- 
ing SILVERCOTE Simplex Reflective Insulation. It costs 
you only a bit more than sheathing paper—yet it 
makes your selling job faster, easier and far more 
profitable. 


Eliminates costly cleanup 


SILVERCOTE speeds up your siding application, too, 
because it goes on clean; no smudging—no costly 
clean-up work. 


Start talking SILvERcOTE Reflective Insulation to 
every siding prospect. Your selling story will become 
far more effective, because SILVERCOTE is a real plus- 
value for the customer; a plus-profit item for you. 

Add an extra profit by suggesting SILVERCOTE Sim- 
plex applied to attic joists for low-cost, highly efficient 
insulation. SILVERCOTE turns back heat rays— provides 
added comfort in summer, even if attic already has 
cellular insulation. 


MATERIALS 


Distributed by 
BIRD & SON «+ THE FLINTKOTE CO. 


Reg. U.S. Pat. 


Full efficiency of SILVERCOTE is 
achieved only when reflective surface 
faces %” air space. However, in 
most siding applications, a Ye" air 
film exists, permitting SILVERCOTE 
surfaces to reflect radiant heat. 


FR EE! START NOW! 


FILL IN! MAIL COUPON! 


Please send me free samples 
and free book—‘“‘The Story of 
Silvercote Reflective Insulation.” 


SILVERCOTE PRODUCTS, INC. 
161 East Erie Street + Chicago 11, Illinois 


NAME 
FIRM__ 
ADDRESS 


cITY_ 
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(Continued from Page 36) 
Money-Makers for Contractors over 357 million squares (units of 100 
ose square feet) of asphalt roofing and 
shingles and approximately 7 million 


ROUBLE SAVER” squares of asbestos-cement siding. 
EQUIPMENT “Asphalt siding shipped during the 


vear amounted to only 1.800.000 
squares and asbestos roof shingles 
ey about 700,000 squares. This detinitely 
LADDER JACKS . ; ,- shows a trend toward asphalt roofing 
New, RAIL-TYPE Jock 
(left) is extra sate C 
wrote tt erro . ance of this type of siding has been sub- 
ore used for support | | 


and asbestos siding. Consumer accept- 


stantially increased lately by the devel- 
© jock opment of many different shades, tex- 
cide of ‘ tures and finishes which have appealed 
the ladder ‘ to the style and color conscious home 


owner and community builder. 
LE SAVER” LADDER HOOKS 
ADJUSTABLE ~TROUB ERS New housing, of course, has con- 
acket SHINGL , This handy device pays for itself ; 
ROOFING BR . over and over. tributed to industry sales. A good share 
; Pivotallows ladder to be placed of the record $66,000,000 sales 

along the valley ported by The Ruberoid Co. last year 
Plate protects the roof. Weight: 
only 6 pounds. 


(Continued on Page 50) 


Write for literature, giving com- 


h- 
pre- Can be removed, wale plete information on all ‘‘Trouble 
staging ot Saver" scaffolding accessories. 
vides 


Nailing It Down 
years Held by two nails 


any pitch 
(Continued from Page 10) 
Manufacturers of 


will not confuse intentional deceit and 
‘Trouble Savers’ Since 1912 


: fraud with sincere effort to do right, 


It is well to remember that in to- 


THE STEEL SCAFFOLDING COMPANY, Inc. day's money market the home improve- 


ment dollar is competing with the sale 


856 Humboldt Street ee, 5 — 22, New York of autos, televisions, appliances and 
' many other attractive items. While 


f ~ there are no signs at the moment that 
? MADE TO DO A SUPERIOR the responsible home lunprovement 
dealer cannot obtain financing, there 


JOB: R. MURPHY Is indication that the seller's market 


stay sharpROOFING KNIVES market.” 
_ NT “While there is no indication at the 


present time that there is a shortage 


is turning into a buyer's (lender's) 


of home repair credit, it is conceivable 
{ No Play — No Wobbling ‘eis . 

in this field in the past may find more 
R. Murphy “Stay-Sharp” blades, processed from finest tempered attractive loans elsewhere. _ 
steel, are famous for the way they hold up under tough usage. 


investment money that has been 


This means 


that the lender will be more. selec:ive 
Their hand-honed razor-sharp edges cut the roughest materials in the dealers that he finances and will 
easily. eliminate the business that is causing 
Knives rletely eliminate ; or wobblin . 
R. Murphy Knive complet i ate any high credit investigation costs, ex- 
because of the precision riveting of blade and handle . . . the ; 

cessive collection costs and generally 
latter custom-designed for proper grip. 
For the steadiest, cleanest, easiest cutting roofing knife—ask for po} — ne 


RK. Murphy “Stay-Sharp” Knives at your Roofing Supply or Hard- 


* * 


STAY SHARP ROOFING KNIFE 


ware Store. 

There’s an R. Murphy Knife for Every Purpose. Write for FREE Here's one to try at a sales meeting 
catalog showing the complete line. ot your own men: at a recent meeting 
of a rooting materials manufacturer 
Tested Quality for over 100 Years all the salesmen attending were asked 


Up. Reluctantly, they com 


R. MURPHY’S theit chairs and look under the 
SONS COMPANY MURPHY seats. With more surprise, hesitation, 
4 


and reluctance they did. What they 


lied. Then they were asked to pick 
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Smooth-surfaced asbestos roof 


FOR DEAD-LEVEL DECKS! 


The Johns-Manville 
Flexstone Special Built-up Roof 


NO SLAG - NO GRAVEL 


The J-M Asbestos FLEX- 
STONE* SPECIAL Roof has 
been developed for decks 
from dead level to 1” in- 
cline per foot. This new 
Flexstone specification uses 
coal tar roofing pitch as the cementing agent. It is 
the result of extensive experimentation in the Johns- 
Manville Research Center and years of successful 
tests in the field. Now for the first time you can have 
the advantages listed below on a flat or nearly flat 
roof deck construction. 
1. No gravel or slag—cuts down excess weight 
and saves labor costs! 
2. Smooth-surfaced to afford good drainage and 
make maintenance and alterations easier! 
3. Asbestos—|-M Flexstone Felts are made of fire, 


Johns-Manville 


ASBESTOS CORRUGATED TRANSITE* © ACOUSTICAL CEILINGS 


rot and weatherproof asbestos. They last longer 
and give more enduring protection. 

4. Won't dry out— Because they are made of mineral 
asbestos, Flexstone Felts are unique in their 
resistance to the destructive effect of sun! 


For added protection, the J-M Asbestile* System of 
Flashing insures proper treatment of all critical areas. 
Asbestile is a heavy-bodied plastic cement for use with 
asbestos flashing felts to give thorough water-tightness. 
As it sets, Asbestile forms an integral part of the wall 
itself. 

Flexstone Roofs are applied only by J-M Approved 
Roofers. For data on Flexstone Roofsand jouns 
Box 158, Dept. AM, New York 16. In 


Asbestile Flashing Systems, send for 
folder BU-68A. Write Johns-Manville, 

Canada, 199 Bay St., Toronto 1, Ont. Prooueres 
U.S. Pat. OF 


ME Built-Up Roofs 


DECORATIVE FLOORS © MOVABLE WALLS © ETC. 
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On the next 8 pages, you will find a treasuge of valuable infor- 
mation about caulking and. caulking compéund . . contained in 
the only directory of its kind ever printed! Other features include: 


USES OF CAULKING COMPOUND » HOW CAULKING SAVES MONEY 
HOW TO APPLY CAULKING COMPOUND + ARCHITECTURAL SPECIFICATIONS 
CAULKING GUNS AND NOZZLES 


additional copies of this directory 
available without cost to you! 


write to: 


AMERICAN ROOFER 


CALBAR PAINT & VARNISH CO. 2612-26 North Martha St., Phila, 25, Pa. 


CAULKING COMPOUND CLR 
illustrates the 26 COLORS ‘. 
of CALBAR CAU N G 
now 
“YS 
| 
/ 
| 
cA[ RAP 
of 


for sealing all types of construction 
against weather, moisture, dust, 


& insects and heat loss 


ge, 
- x 
pes 


elasticized caulking compound 


Fuel and heat saving are important for economy's sake 
and for personal comfort. A home, apartment house, 
office, factory — any building not tightly sealed at every 
point is a fuel waster, because cold air coming in must 
be heated to replace the warm air lost through open 
cracks. Cold air and deterioration (dust and dirt and 
decay) can be sealed out, simply, by caulking with 
Caulk-O-Seal. 


Caulk-O-Seal has been expressly compounded to provide 
a plastic, rubber-like caulking material that completely 
seals cracks and openings around doors, windows and 


flashings — at a multitude of construction joints. 


Thirty years of formulating, testing and producing thou- 


sands of special-purpose caulking compounds enabled 


Calbar to develop this fully elasticized material. Super- 
plastic, 100°/, non-staining, 100°, non-oil exudent — life 
giving oils sealed in — Caulk-O-Seal can not dry out, 
crack or crumble. It adheres to any building material 


surface. 


Caulk-O-Seal stretches and shrinks to allow the building 
to contract and expand without breaking its seals. Caulk- 
O-Seal is elasticized; constant vibration has no effect on 
it. Waterproof, it cannot deteriorate. If necessary it 
. will not bleed through 


paint after the surface hide forms. 


can be painted immediately . . 
Most production 
requirements are for Gun consistency, for use with a 
Calbar pressure gun, but Caulk-O-Seal is also made in 
Knife consistency for application with putty knife or 


caulking tool. 


Reprinted from Sweet's Architectural, Engineering, and Builders’ Files, 1952 


ALA. File No. 7-0 
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retards heat loss 


On the windy side of a house, as 
much cold air blows through cracks 
around door and window frames as 
through a broken window. And just 
as much pre-heated air pours out on 
the leaward side. Leaving these cracks 
open, uncaulked, is just as wasteful 
as piping oil directly into the drive- 
way. 


for residences 


rec caulking compoun 


ects the 


controls drafts and 
ventilation 


Whether you're trying to seal off 
drafts for comfort or to assure ade- 
quate control of ventilation (air re- 
placement or odor or gas removal), 
you cannot approach ideal air control 
or exchange conditions until all cracks 
are sealed. Without caulking you're 
wasting comfort, fuel or ventilator 


power ... or all three. 


Caulking the points indicated on 
page two saves fuel, construction 
members and personal comfort. 


Decorative panels, signs and con- 
struction chosen for display value 
must be caulked to avoid discol- 


The beautiful public buildings, just 
as residential and commercial struc- 
tures, must be protected against 
fuel—and construction-waste. 
Caulk-O-Seal retains its elasticity 


CALBAR PAINT AND 


structure 


increases building life 


Beams, braces, fittings and fastenings 

. . wood or metal. . . are easy prey 
to moisture, insects and fumes. Most 
evident example is a wooden porch 
sagging from damp, dry rot and ter- 
mite damage to supporting timbers. 
Caulking porch walls, floor and at the 
foundation line would prevent this 

. inexpensively. 


Sills, jambs and flashings stay tight 
against weather and air passage. 


oration and loosening caused by 
infiltration of joints by dust, mois- 
ture and toxic fumes. 


office buildings 


to keep cracks filled during expan- 
sion and contraction of the struc- 
ture due to settling, wind, weather 
and vibration. 


VARNISH CO. 


sav improve com te prot 

ef ial buildi 
or commercia ulladings 

*for schools * hospitals * apartment and 
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for roofing and siding 


To protect functional and decorative roofing and siding 


from moisture, wind and dirt, Caulk-O-Seal should be 
applied to all termination points. For instance, when 


panels have been fitted snugly around a window frame, 
a bead of Caulk-O-Seal will seal the small crack between 
the siding and the frame. Particular care should be taken 
under windows, as moisture penetrating this spot will 
destroy both the sill and all construction beneath the 
frame. The same care should be taken at door open- 
ings, on inside corners, on gable ends, wherever roofing 


or siding butts parts of the original structure, and where 


Specially colored caulking compounds have been re- 
quested of Calbar for many years for certain decorative 
applications to colored panels, stonework, tiles, etc. With 
the increased construction activity after World War Il, 
this specialized output assumed an important part of the 
total Calbar production. 

Roofing and siding manufacturers, architects, builders 
and owners showed increased interest in a suitable caulk- 
ing compound requiring no painting, matching construc- 


tion when applied. From hundreds of samples of manu- 


#122 Limestone 


HINT Pale Red #113 Light Brown 


#120 Maroon 


#10! Pastel Green HIN Medium Green 


two panels meet without the protection of regular ship- 


lap joints. 
At outside corners where corner trim is used, a bead of 
Caulk-O-Seal is run down each side of the trim, the trim 
pressed firmly in place and nailed. When applying butt 
shingles requiring a corner trim, the broken ends of the 
panels are carefully buttered with Caulk-O-Seal before 
the trim is set in place. 

Shiplap joints between courses and panels are not to be 
caulked. It has been found better to permit a dry joint 
so the wall can breathe slightly. 


facturers’ colors, 26 were selected as standard to match 


or harmonize with shingles, roofing and siding. 


The adjoining samples, as accurately reproduced as fine 
printing permits, shows 23 Caulk-O-Seal colors. 125 Bril- 
liant White, 110 Aluminum and 107 Black are also avail- 


able. Write for any actual color samples you'd like to test. 


Caulk-O-Seal is elasticized, non-staining and non-sagging 
. all tinting colors are permanent . . . to assure last- 


ing satisfaction from the caulking job. 


#102 Tan #114 Chocolate Brown 


#123 Silver Gray 


#116 Yellow #105 Blue Gray #112 Dark Green 


£ 
® 
elasticized caulking compound 


ments of the 
PRODUCTS ASSN 


ECIFICATIONS TT-C-59! 


ASBESTOS-CEMENT 
METHOD OF TEST: PRODUCTS ASSOCIATION 


FEDERAL SPECIFICATION TT-C-598 SPECIFICATION 
RESULTS OF TESTS: 
RESULTS OF TESTS: 


FOUND REQUIRED 
Shrinkage, percent by : REQUIRED 
volume 7.63 20 maximum Shrinkage, pct. by : 
Bond, Area of Separa- volume . 20 maximum 
tion, pct 5.0 10 maximum Volatile, pct. by ' : 
Tenacity Satisfactory No breaks or 3 maximum 
cracks after Aging Satisfactory No breaks or 
folding 6 times cracks after 
Rate of Hardening, folding 6 times 
pct 23.5 40 maximum Staining, in None 1/32 maximum 
Oil Retention, Area of Adhesion Satisfactory Rupture within 
Stain on Limestone, volume of 
inches 1/32 1/16 maximum material 
Slump: 24 hrs. at 70°F None Skinning Satisfactory Surface tack 
24 hrs. at 120°F, free within 
ins 1/32 3/16 maximum 4 days 
Cracking None None Slump, in 0 3/16 maximum 


REMARKS: Meets specification requirements REMARKS: Meets specification requirements 


* Caulk-O-Seal elasticized caulking compound not only 


meets the requirements of Federal Specification TT-C-598, 
and Asbestos-Cement Products Assn. but is far superior. 


#108 Dark Blue 2100 Pastel Ivory 22109 Light Green #124 Blue White #121 Natural #1IS Dark Brown 


Brilliant 
White, #110 Alu- 
minum, and #107 
Black are available 
in addition to the 
colors shown 


#104 Medium Gray Red #103 Buff #106 Slate Gray Redwood 
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caulk ing 


As is true in the application of roofing and siding, prep- 
aration of the surface is a key to good caulking proce- 
dure. The surfaces must be clean and dry—free of dust, 
grease, loose mortar or paint scales. 
Though not necessary, it is good practice to prime all 
porous surfaces such as wood, brick, stone, stucco or 
concrete with Calbar Caulk-Prime. Priming will fill the 
ores of the surface, prevent moisture from seeping in 
Behind the caulking, and act as a binder between the 
compound and the surface. If the surfaces are not primed, 
the oil may be sucked out of the compound into the 
pores of the material it is pressed against. 
If the crack is deeper than 3 inches, it should be first 
filled with oakum tamped in firmly to within !/2 inch of 


architectural spe 


MATERIALS AND METHODS 
Caulking material shall be Caulk-O-Seal as manufactured 
by the Calbar Paint & Varnish Co. of Philadelphia, Pa. 


(Specify color and consistency.) 


Caulking wood frames— After staff beads have been 
removed by the carpenters, all exterior wooden window 
frames and wooden door frames shall have joints between 
wood and masonry (including at heads and sills) thorough- 
ly air cleaned and caulked, after which the staff beads 
shall be set in place by the carpenters. In all joints be- 
tween wood frames and masonry, the caulking compound 
shall be forced to a depth of at least '/2 inch and not 
over '/, inch in width in spaces to be provided when 
frames are set (see “masonry work’’). 


Caulking metal frames— All exterior metal frames for 
steel sash or for doors shall have joints between metal 
and masonry (including at heads and sills) thoroughly 
cleaned and caulked. In all joints between steel frames 
and masonry, the caulking compound shall be forced to 
a depth of at least '/ inch and not over !/2 inch in width 
in spaces to be provided when frames are set (see 
“masonry work’). 
MASONRY WORK 

Jointing of terra cotta and masonry for caulking 
—The joints of all copings, cornices, gutters, belt courses, 
base courses, or other projecting members as specified 
under “caulking” shall generally be not less in width or 
thickness than !/, inch unless otherwise shown or specified. 
The mortar of all joints shall be kept back or raked out 
to a depth of not less than | inch, or more than |'/2 inch, 
and left ready to receive the caulking compound as 


specified. 
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elasticized caulking compound 


the surface. On porous stones, some companies prefer 
caulking cotton to oakum; they feel oils in the oakum 
stain the stone. One pound of caulking cotton will cover 
10 feet in a '/2 inch rabbet. 


lf the gun grade is being used, select the proper tip. 
Put the nozzle in the opening, hold the gun at an angle, 
and force the caulking deeply into the crevice. Let the 
material come out smoothly, slowly and in sufficient 
quantity to fill the crack and leave a heavy filet of not 
less than 3% inches face as a maximum protection against 
breaking and pulling away. When desired, the surface 
can be smoothed flush with a caulking tool or molders 
stick. Follow the same procedure outlined, when using 
the knife grade. 


Caulking joints in masonry and terra cotta—Thor- 
oughly clean and caulk all open joints (see ‘masonry 
work'’) in copings, cornices, gutters, belt courses, base 
courses, and any projections beyond the vertical wall 
whether in terra cotta, stone, or other masonry materials. 
Joints to be caulked shall be all those, whether horizontal 
or vertical, on tops, faces and soffits of all copings and 
of every projecting member except vertical faces of base 
courses. The caulking shall not be started until after the 
building is cleaned down and shall start at the top and 
be continued until completed. 


(NOTE: If columns, pilasters or balusters are included in 
the design, the caulking of same, including capitals and 
bases, should be separately referred to.) 


CARPENTRY WORK 


Removing staff beads for caulking — At the proper 
time remove staff beads (unless detailed for reception 
of caulking) from all wooden window frames or wooden 
door frames to allow for caulking as specified under 
“caulking” and after caulking is completed, securely and 
neatly replace the staff beads and leave ready for painter 
to putty nailholes and complete painting. 


Jointing of window and door frames for caulking 
—The mortar of all exterior joints between masonry and 
window or door frames, both wood and metal, shall be 
kept back or raked out to a depth of not less than !/2 inch 
nor more than 34 inch and not over !/> inch in width and 
left ready to receive the caulking compound as specified 
under "caulking." 


ec caulking compound 


aquariums chimneys glazing porch enclosures 
auto tops copings greenhouses setting tile 
baseboards corrugated iron heaters skylights 

bath tubs damp-proofing kitchen sinks slate roofs 


teel sash 
bay windows door frames log cabins — 


boats flashings plaster bond 


caulking floors plaster cracks 


vents 
wall board 


waterproofing 
cement work foundations pointing bricks window frames 


1/4 gal. I gal. 5 gal. 55 gal. 
1/4 gal. 1 gal. 5 gal. 
8-1/2" long — 10 to the gallon 
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available quantities, Caulk-O-Seal ae 
Knife Grade ...... 1/2 pt. 
10" long— 8 to the gallon a. 

Medium Size— 1/2 pt. 


CALBAR pressure guns 


300 to 500 Ibs. per sq. in. pressure 
assures complete crack filling. All steel 


construction, carefully machined, pol- 
(2 inches by 10 inches) 
Pat. No. 2,284,602 


hardened. Light in weight, completely wv 


ished rustproof finish. Wearing parts 


disassembles for cleaning. Available in 
22, 27, 32 and 45 cu. in. capacities. 
Assortment of nozzles makes Calbar 
pressure guns the only tool required for 


complete caulking of any building. 


#10-T #12 


where to buy CALBAR products 


Calbar Caulk-O-Seal, Guns, Nozzles and other and Paint Stores, and Trade Distributors. Sold in 


products are sold through the regular Building every state. 
Supply distribution channels: Building Supply Air pressure guns are available. For information 
Houses, Lumber Yards, Hardware Stores, Hardware on these or any special products, write direct. 


other CALBAR products 


Calcoda colorless masonry coating — house and production coatings — varnishes — enamels — 
building paints — plaster bond — shingle stain — Mason-Seal heavy coat masonry coating—aluminum 
concrete and stucco preservative — industrial and paints — floor enamels — roof paints — flats. 


"4 


ILADELPHIA 25, PENNSYLVANIA, U.S.A. 


Copyrighted 195! 
Calbar Paint and Varnish Co 


Printed in U. S. A. 


#1 #2 #3 #4 #5 #6 #7 
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#13 #14 #15 #16 #17 #18 


Stereo Slides Show Natural Color 
Roofing & Siding In 3-D Form 


N important aspect of the campaign — stereoscopic viewers and slide project 
to sell the beautifully colored new ors are noted as: the lightness of the 


rootings and sidings to the homeownet kit making it possib lo away with 
heav samples formerly 
now beine encouraged by many manu carried by salesmen, and the much 


Is the use Of stereascoprie color slides Most Of ile 


facturing companies larger number and variety of samples 
Due to t] e development of new. con which Call he s| OW Via prope Lion. 

venient slide viewers, the perfection of An advantage of the stereo view 

color photography techniques on shde method to manufacturers is that sam 


film, and the level of ples of new colored roohngs and sil 


cal vet excellent slide-view projectors, mgs may be shown in true color, with 

the entire field of color selling is new the result that dealers will often) buy 

supported by first-rate sales equipment acar load of a new type of material 
Other advantages for the use of | sight unseen 


the aid of a stereoscopic view - the vace president and stall a of 
er to show the beautiful col. the building materials division of the 
ored materials in their nat-  Flinkete Company, looking over stereo 
ural color, as they actually slides of new colors in roofing shingles, 
look when applied to homes. being shown by special representative 
Pictures are remarkably clear | Russell Morrill. 

and beautiful when seen 
through the 3-D viewer. The 
stereoscopic viewer shown in 


this picture is one which the Pure Oil Uses Scale Models 
Barrett Division, Allied To Plan Station Layouts 
Chemical & Dye Corporation 

urges its dealers to use in a Po visualize and determine the most 
specially provided kit. 


effective utihzation of a location, the 


Pure Onl Co. as now using accurately 


(Continued on Page 57) 


BARBER-GENASCO 


OUR WELL-KNOWN 210-LB. 


BARBER-GENASCO 
FOR MORE THAN | ctel Colors 


71 YEARS 
TOPS IN 
Exactly right for the latest trends 
%* Weather and Fire Resistance l in modern housing and industrial 
construction. 


* Durability 
* Colorful Beauty # SEE THEM, SPECIFY THEM TODAY! 
BONAFIDE-GENASCO, PING. 295 Fifth Avenue, New York 16 


* Economy 
Plant Barber (Genasco), N J 
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$ A NEW BLADE FOR 
$ FASTER, CLEANER 
SCORE-CUTTING 


“FITRITE 

U-104 [ 

CARBIDE TIPPED 


\ 
This amazing blade has a tough, \ 


durable tip made for score-cutting 
asbestos and mineral surface mate 
nals 


Made especially for Utility Knife 
Can be used with other holders 


“FITRITE” 
3-WAY CLAMP 


A NEW VISE-GRIP MADE EXCLUSIVELY FOR US 


Throat 354” deep Jaws 34 


A necessary tool for every sheet metal man 
Use it for on-the-job bending, forming, 
straightening and seaming 

Price $3.55 


ADJUSTABLE PIPE 
SNOW GUARDS 


“Fitrite”’ “Protector” 


3 Pipes %4” 1.P.S 
Bronze and Gal 
vanized for all 
types of steep 
roofs—slate, tile, 
flat or corrugated 
metal and — old roofs without 
position removing slate 


2 Pipes IPS 
Bronze and Galvan 
ized, installed on 


ALUMINUM 
MOP HANDLES 


Light weight. Outlasts wood 
many times. Unbreakable, eco 


nomical. Will not burn! 


Write Dept. “R” for catalogues 
and prices. To protect Trade, 


please use your printed stationery. 


08 Wrst 20°ST. 
YORK 


NE 
4- 2400-2401 


DAVID LEVO 


I CHE 
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GETS THE AIR 
WHEN YOU INSTALL 


MIDGET LOUVERS /, 


for full information. 


CONDENSATION 


For efficient ventilation of sidewalls, just drill a hole and 
press a Midget Louver into place. 
easy! All-aluminum with built-in insect screen. 2 styles 
—for indoors or out. 5 sizes—1” 


he MIDGET LOUVER Co. 


6-8 WALL STREET * NORWALK, CONN. 


It’s as efficient as it is 


to 4” diameter. Write 


Repair Market 

from Page 38) 

can be attributed to new construction 
But as the so-called home market 
‘hoom’ slackens, which appears likely 
this year, the modermzation market, 
now representing approximately 60 
percent of our sales, should) account 
for an even greater portion of sales 


Supply of Asbestos 


“Asbestos, one of the principal raw 


materials in our industry, ts now eatch 


ing up with demand, due largely to 
increased production trom foreign 
sources. Short grade tibres, especially, 
are more than adequate to meet mdus 
trv needs. In addition, Ruberoid’s re 
serves of this mineral are being supple 

mented by the increased output of our 
asbestos mine in Vermont, the largest 


operation of its kind in this country. 
Future Competition 


“Competition m the asphalt rooting 


AMERICAN ROOFER 


business has always been keen,” Mr. 
\braham remarked. “Today, dealers 
are not carrying large inventories ; they 
are meeting requirements on the basis 
of day-to-day buying. This means we 
may face a stronger competitive situa 
tion industrywise in the future.” 


Ontario Roofers Help 
Each Other With Joint 
Ad On Guarantees 


Significance of guaranteed work 
manship was explained by the Roof 
ing Contractors Association of Hamil 
ton, Ontario, through an institutional 
newspaper ad which featured the asso 
iation seal and listed names and phone 
numbers of its members 


GUARANTEED WORKMANSHIP 
What Does It Mean? 


A qvorontee is only os de- 
pendoble os the firm which 
mokes #. The members of 
this association ore keenly 
jeolous of their integrity and 
responsibility. You can there- 
fore be sure that whether 
you have o written guoron 
tee or not they will make 
proper corrections whenever 
their work is ot foul? 

In no other division of the 
building contracting industry 
ore written bonds or guer- 
antees given covering work 
installed. In the roofing field 
this practice developed to 
protect the public against the improper installotion of roofing 
materials by unscrupulous contractors 

If the public would potronize only relioble roofing contractors 
they could depend on proper . good hip 
ond good results 

Our members believe thot our work is gucranteed by our 
integrity 

ALWAYS . . . For Roofing and Siding, call a Member of the 
Roofing Contractors of Greater Hamilton. 


B&BRoofing (| Julian Roofing 


Phone 7-5684 and Supplies 
Phene 5.2868 
Dutch Rooting Co. — 
Stoney Creek 343 maple teat Roofing 


Edge’ Roofing Co. 


Phone 7.3575 | Niagara Insulation 
one 4 
Green's Rooting Scarfone Roofing 
Phone 7-763! Phone 5-8949 


Hamilton Roofing Archibald insulating 
and Insulation Limited 


Phone 2.4225 


| 


Phone 3.8985 


Above: reduced sample of the joint in- 
stitutional ad taken out by roofers in the 
Hamilton, Ontario area to build up the 
value of their guarantee. 


The ad was captioned: “Guaranteed 
Workmanship. What Does It Mean?” 

Copy read: “A guarantee is only as 
dependable as the firm which makes 
it. The members of this association 
are keenly jealous of their integrity 
and responsibility. You can therefore 
be sure that whether you have a writ 
ten guarantee or not they will make 
proper corrections whenever — their 
work ts at fault. 

“In no other division of the build 
ing contracting industry are written 
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bonds or guarantees given covering 
work installed. In the roofing field, 
this practice developed to protect the 
public against the improper installa 
tion of roofing materials by unscru- 
pulous contractors 

“Tt the public would patronize only 
reliable rooting contractors, they could 
depend on proper installation, good 
workmanship and good results. Our 
members believe that our work is guar 
anteed by our integrity. Always, for 
rooting and siding, call a member of 
the Rooting Contractors of Greater 
Hamilton.” 

Participating concerns were: B& B 
Kooting, Dutch Rooting Co., Edge’s 
kooting Co., Green's Rooting, Hamil 
ton Rooting & Insulation, Julian Roof 
ing and Supplies, Maple Leaf Roofing, 
Niagara Insulation, Searfone Rooting 
and Archibald Insulating Limited. 


Beauty Demonstrates 
Large Blade Scraper 


Courtesy Manufacturing 


Vel Dorne, Miss Massachusetts, demon- 
strates the largest Razor Blade Scraper 
in the world. This four foot model is an 
exact replica of a multi-purpose pocket 
or purse Razor Blade Scraper. The new 
colored plastic scrapers have many uses 
for car, home and office. 


DO YOU LIKE THIS ISSUE! 
Please let us know if you want 
more 4-color articles. 


A Basket full of dealer prospects in BUILD- 
ING SPECIALTIES & Home Improvement 


Dealer waiting for the smart manu facturer. 


Here is the livest market in the whole, wide building 


industry. 


Everyone of the more than 7,000 dealers 


who subscribe to BUILDING SPECIALTIES is eager 
to add good products to his line of home improvements. 


Let leading advertising agents tell you about the results 


in this super-producing magazine. . . 


BUILDING SPECIALTIES 


The magazine has 
done avery nice job for 
Keystone and everybody 
is happy. Best wishes 
for your continued suc- 
cee, 

J. Grant Co., Ine. 
Pittshurgh, Pa. 


BUILDING SPECIALTIES 


Rebeat Featherlite 
ads in consecutive ts- 
sues. Results have heen 
very gratifying. If any- 
one wants a testimonial 
as to the drawing power 
of your publication call 
on us or the client. 

H. H. Michaels Co. 
Detroit, Mich. 


BUILDING SPECIALTIES 


The B.& G. Mfg. Co. 
will continue their con- 
tract in 1950, If your 
magazine continues to 
bring such gratifying 
results I am sure that 
contract will be ex- 
tended. 

Rothman & Gibbons 

Pittshurgh, Pa. 


Write for market data sheet to — 


BUILDING SPECIALTIES 
. & Home Improvement Dealer 


425 Fourth Avenue 


New York 16, N. Y. 
Phone: MUrray Hill 3-6280-1-2 
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BUILDING BUILDING 


@ More economical 
@ Longer life 

@ Permanent handle 
@ More profitable roofing 


Tarzan mops cost you far less 
than “‘rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for prices and samoles 


AMERICAN ASSOCIATED COs. 


ATLANTA 


P.O. BOX 4056 GEORGIA 


annular-threaded 
linoleum underlay 
drive screws 


To make your linoleum underlays hold 
tightly and lie flat permanently, secure 
them with Hassall annular-threaded 
linoleum underlay drive screws. They 
ore cement-coated for maximum grip- 
ping power. Heads are flat countersunk 
type. Size: 14" x #3 gauge. State 
quantity when writing for prices to: 


JOHN HASSALL, INC. 
432 Oakland Street 


Brooklyn 22, N. Y. 
Established 1850 


Unique One-Man Cab Eases Job 
of Delivering Roofing By Truck 


AMERICAN ROOFER 


This unique island-type truck with one-man cab was specially built on a 1-ton Dodge 
truck chassis by Oregon City Lumber Co., Oregon City, Ore., to obtain 32-inch floor 
height for easy loading and 20-foot body platform length to deliver long lumber and 
roofing materials at low labor and operating costs. One man now does the same work 
which two formerly did on larger conventional trucks. 


lkconomiucal deliveries of small ot 
ders of rooting materials and lumbet 
are bemg made by the Oregon City 
lumber Oregon City, by 
use of an island-type truck with one 
il) 

( nan now does with ease thie 
worl rmerly done by two in loading 
unloadin 11 cellaneous material 

at lony lumber ladders, 
tile, a rootin Phree trucks of this 
tvyx e be used by the company, 
thre ir » successtul that similar 
trucks are planned for the firm's three 

Phe unique delivery trucks were ce 

the lumber firm, who found after 33 
eal experience that) pre ent-day 

thsorb ot the 


lle tried found 
they were difficult to maneuver in the 
vards, in traffic, and on unpaved streets 
where most deliveries are made. |1ke 
wise. large conventional trucks with 


ample cargo space were ditheult to 
load and unload, and monev was 
wasted on horsepower that was not 
needed 

Hle reasoned that the most econom 


eal truck for short hauls and city cle 


liveries of long lumber and other mis 


cellaneous building materials possibly 


would be a l-ton truck with extremely 


low body height to permit one man to 
He 
found that a l-ton Dodge truck chassis 


permitted him to build a floor just 32 
} 


drive it and also make deliveries 


inches trom the ground and also to 
use part of the normal cab space for 
arvo 

Ile commissioned the and H 


Welding Co., of Oregon City, to build 
the first special platform and cab with 


IS feet of loading space alongside the 


cab and 10 feet back of the cab. He 
found these measurements were not 
unple for maximum efficiency, so the 
newest truck has been built) with 20 


feet of loading space alongside the cab 
and 12 back of it. A 
ladder is delivered without 


ence with only 


24-{foot 
mconvenl 


four feet of overhang 


(one feature of the trucks with gross 
vehicle weight capacity of 8000 pounds 
is that the specially built tloor or plat 


form has no obstructions to hamper 


loading or unloading. Stake pockets 
permit materials to be stac ked, and still 
the second 


stakes are removable nm a 


for unloading 


and direc- 
tional signal light on the special cargo 


parking light, 


side of the truck have been placed in 
a lower position to still retain. their 
use and comply with state laws 
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Don't Abuse Kettle ! 


(Continued from Page 21) 


spare parts saves time and money in 
an emergency 

Here at the Aeroil factory we've re 
paired hundreds of kettles, but it is a 


sad fact that a great many of these re 


pairs were necessary only because of 


abusive and or careless treatment. of 
the kettles 

Don't let that happen to your kettle 
You paid good money for the equip 
ment and it is up to vou to take care 
of it 
Some helptul suggestions : 


(a) Keep that kettle clean 


(/) Maintain 2 burners for each 
kettle—a regular production size 
burner that comes with the kettle, and 
an undersized burner as an extra. In 
heating asphalt, remember that heat 
penetrates the lumps of material slowly 
If heated too fast initially the material 
scorches or burns and forms a layer 
of coke on the tubes, thus reducing 
kettle efficiency Thus the undersized 
burner is extremely lnportant for start- 
ing the kettle in the morning from a 
cold start. When the materials become 
liquid and heat transmission is equal 
ized throughout the kettle then” the 
regular production burner can replace 
the undersized burner to maintain 
steady even production of hot stuff for 
the crew 

(c) Keep on hand a supply of 
burner parts, extra fuel hoses, valves, 
ete, 

(¢@) Don't raise material tempera 
ture excessively to allow for tramsporta 
tion time to roof, A street-to-roof pump 
ing system will supply all the “hot” 
needed by the crew, and at eC sane 
temperature as in the kettle because of 
complete circulatory system. Investi 
gate the advantages of roof pumps if 
you do not have one 

(e) Don't overload the kettle with 
huge chunks of cold material. ( hop the 
material into smaller pieces to promote 
easire steadier melting and avoid pos 
silty of burns from splashes that can 
eccur when large chunks are dropped 
in the kettle 

(f) Remember that material heated 
excessively ivh bemg robbed of 
eritical component oils that) dissipate 
in vaporized clouds. Those life-giving 
oils, if not wasted, are intended. to 


weatherproof and protect the roof job 


for vears to come. 


with Alemite Versatal Pumps 


_ you can spray 70 squares per hour! 


it's Fast! Cuts costs through easier application. With 
Alemite Versatal Equipment, the roofer uses a light 5 foot 
spray head and light flexible hose. This eliminates carrying 
of materials by hand — insures a better, more profitable 
roofing job. 


It‘s Safe! No burns are possible when you spray cold 
applications with Versatal Equipment. No buckets or drums 
to hoist to the roof. Compressor and drums remain on the 
ground, 


It’s Profitable! With Barrel to Roof Versatal Equipment 
you can pump from the original container direct to the 
point of application using as much as 300 feet of hose. This 
is the modern, more profitable way to apply roofing. 


ALEMITE 


For complete information call the 
nearest Alemite distributor, or write 


Alemite, Dept. A-73, 1830 Diversey : 
Pakway, Chicago 14, IIL. SPRAY-PUMP EQUIPMENT 


1830 Diversey Parkway, Chicago 14, Illinois 


|| Eureka Fiber Glass Mops Slash labor Costs 


Maximum, hot stuff pick up, easy uniform spread means 
better faster work... sharply reduced labor costs . . . more 
profits for the roofer. 


Roofers use the Eureka like a regular yarn mop . . . no 
need to learn new mopping techniques. It’s built to last, too 

. char-proof aluminum sleeves . . . triple wired . . . double 
nailed makeup . . . it’s a quality mop and “Quality Pays for 
Itself.”’ 


Order now or write for free information. 


EUREKA MOP CO. 1808 CHOUTEAU AVE. 
ST. LOUIS 3, MO. 


C ] 53 c 
for July, 1953 53 ¥ 
ow 
i= 00 
7 
1 
’ 
— 
: 
Pal 
' 
4 
pet ag 
. 
| | 
\ 


KING 


PRODUCTS | 


Model 
340 
Hoist 


Model 340 Portable Roofer’s Hoist 


Equipped with 5 H. P. Briggs & Stratton 
or Wisconsin Engine. Capacity 400 Ibs. at 
300 fpm. One man operated. Weight only 
240 Ibs. Send for details on other models. 


ALUMINUM ALLOY 
light, strong sheave. Cad- 
mim plated steel frame. 
Two ball bearings. Double 
One year guar- 
ant 

( AST IKON Gray iron 
concentric sheave Welded 
Steel frame. Roller bearing. 
Drop forged swivel hook. 


King Safety Hooks 
Pail or bucket cannot come 
off hook bail hooked on 
or unhooked in a jiffy. Cold 
drawn steel 


KING MANUFACTURING 


Chicago 


stow 


© STRONG 
© SAFE 
Li @ LIGHT 


INFORMATION 


ON Request | 


PRODUCTS 
COMPANY, INC. 
LOVEJOY, GEORGIA 

SALES OFFICE: 315 FORREST AVE. ATLANTA, GA. 


Ohio Firm 
(Continued from Page 22) 


likely to get out of order every spring 


Is your root in pretty good shape 7 Ot 


are there and the gutters rusted 7 


Yes: Well, at what time is 


band likely to be at 


leaks, 
your hus 
hon one of 


our salesman will be glad to drop i in 


no obligation of any kind. ot course 


“Notice,” Hays 


phi me solicitor 


stressed, “the tele 
does no selling. The 
horter the time on the phone, the more 
makes, ‘| ie 
yet into the get the 
let the salesman do the 

\nother 
direct mail on 


calls she main thing is to 


home, address, and 


form of cold canvassing is 
a list obtained from the 
Chamber of Commerce. leads are wel 


comed, of course, from former custom- 


ers, and truitiul leads are rewarded by 


an “de” bond 

Since Columbus is the state capital 
and shopping center for a wide area, 
advertising in the local press carries 
about 100 miles in radius, and is di 


rected to farm buildings as 


industry 


well as 
home and bout of 


\Mlodern’'s 


company’s three 


business is siding, and. the 


trucks were busv on 


the day of our interview delivering 
material to yobs in Bueyrus and Galion, 
and to Jackson in the south, and points 
in-between 

When whether his numerous 


social and fraternal affiliations 


asked 
were a 
Hays 


would have sur 


source of contacts and contracts 
that 


prised some businessmen of vears gone 


vave all aliswet 


by: “For simple business reasons, | 


You 


would 


hate to do work for my friends 


cant charge them as vou 


imple business deal, and if anything 


goes Wrong there may be personal feel 


ings mvolved that would be more com 


plicated than 


izations and 


CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Metal Roofs. 
CLASON SNOW GUARDS 


Standard for Fifty Years 


THE M. N. CARTIER 
& Sons Company 


275 Canal Street, 


Cartier Building 


Providence, R. 1. 


Write us for Roofers 


Whelessle Prices 


USE KOKOMO KORNERS 


For Wood Shake Siding 


Our metal corners for wood 
shingle shakes will save ap- 
plication time and money 
This corner is made of rust- 
proof zinc for durability, 
makes a nice appearance and 
is weather-tight. These cor 
ners can be used on single or 
double course construction 


Write For Descriptive Literature 


BUGHER MANUFACTURING CO. 


211 South Main Street, Kokomo, Ind 


simply 


repair. do not 
charity 
Havs ts 


reaching for a 
phone and asking for an adjustment or 
exploit my organ 
work 

a leader in the 


Masons, the 


INSULATED SIDING SHEAR 


USA. Pat. No. 2548320 
CA. Pat. No. 487730 
Others Pending 


9 Ib. - 25” tor insulated 
siding 5a” siding. $18.65 
each 


auantity discount 
Automatic feeding and lubrication 
Siding cut face down 


contractors everywhere 


0. PEARSON MFG. CO. 


QUICK CLEAN EASY 
Sturdily built for years of service 
PEARSON cutters save TIME MATERIAL 


PEARSON'S IMPROVED SIDING CUTTERS 
are what you have been waiting for 


ASBESTOS BOARD SHEAR 
U.S.A. Pat. No. 2496018 
CA. Pat. No. 466475 


4', lb. — 2 
board and shingles. 


sheets up to '4". $8.25 each 
— quantity discount. 


Cuiting blade lasts indefinitely 

Mark siding at each edge and cut same for both 

cutting corners and every job. 

Best cutters made 

MONEY for applicators and 
Highly recommended by its users 


LAKE VILLA, ILLINOIS 


4” tor asbestos 


Phone: Lake Villa 6-2334 


4x8 
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Maennerchor, a singing society, a past 
exalted ruler of Columbus B.P.O. Elks 
#37, and a trustee of the Elks. He is 
executive Club of the 
Chamber of Commerce and the Ad- 
miral Club, which is devoted to increas- 


also on the 


ing Chamber membership. He has also 
received awards for work with = the 
U.S.O., the Red Cross, and the Com 
munity Chest. 


Modern Rooting and Siding has a 
broadly varied business, but has been 
going into big projects recently be- 
cause of the reactivation of war work. 
It won a sealed bid job at nearby Fort 
Hayes, for siding for big houses for 
non-commissioned officers, and roofing 
for 19 big barracks. It also re-roofed 
35 buildings for the Columbus Metro- 
politan Housing Authority, a ten-year 
old low rent project put up with led- 
eral help. 


Mechanics Specialized 


The mechanics are specialized work- 
ers, the roofers doing roofing and gut- 
ter work, the siders doing also car 
pentry and miscellaneous repairs. “The 
men sign sub-contractors’ agreements 
on every job, and are not technically 
employees, as the office workers and 
shipping people and drivers are. 


Hays keeps a special man as a super 
visor, who cannot check every job com 
pletely, but does enough spot-checking 
to keep the men careful. He puts new 
men under the wing of an experienced 
worker, and assigns them to jobs near 
hy the headquarters, for close supet 
vision, After they are well broken in 
and stamped as dependable, they move 
to jobs farther out into the country 
side. 


Hays used to carry a sideline of com 
Iination storm windows, but gave up 
when he had salesmen trouble. It was 
during the post-war time when mate 
nal was finally available for needed 
home repairs. Rooting and siding sales 
men were wallowing orders and 
commissions, while the specialized 
storm-window men, who were doing 
all right under any reasonable stand 
ards, felt) something was wrong be 
cause their orders didn’t come so fast. 
It was impossible to keep the salesmen 


apart, and they | 


Compared " ks fe 


sult, some unhappy window. salesmen 


Well, I gave it up 
$350,000 to $500,000 business a vear 


and that’s enough. I shall be 65 in 


I’ve been doing 


99 


DOUBLE 


THE KETTLE WITH 
FLASH-PROOF FLUES 


Trailer Kettle on Pneumatic Tires 
Solid Rubber or Steel Wheels— 
in 55, 80, 115 and 165 gals. 


Easiest 


The Hauck Speed-Master kettle 
delivers twice the output of con- 
ventional kettles, and cuts fuel, 
labor, melting, and cleaning time 
in half. 


Check These Outstanding 
Speed-Master Features 


=r Tube Heating for faster melting 
and easier cleaning 
Improved Well Type Kerosene Burner for 
horizontal firing and close flame 
control 


Available also with LP. gas burner 


J Flash Proof Flues—double walled to pre- 
vent “run-away” temperature and re- 
duce flashing 
J All insulated Kettle for comfortable 
operation 


o Clean ° Cheapest to Operate 
Best Construction 


Type Keetttle—in 40, 55, 80, 
115 and 165 gals. capacity. 


vi Quick-Delivery Cock for faster draw-off 


Other Hauck Features Arched kettle 
cover, watertight apron and flue cov- 
ers Trailer kettles have full length 
steel chassis, fully equipped built-in 
fuel tank and semi elliptical springs, 
etc 


Write for Bulletin 1058B 


HAUCK MANUFACTURING CO. 


103-113 TENTH STREET 


@ BROOKLYN 15, N. Y. 


Apr. 21, 1925 
Aug. 1452 


AJAX Roofing Brackets 
MAN-size — Superefficient 
ALL STEEL — Unbreakable 


AJAX Building Bracket Co. 


1551 Rydal Mount Rd. 
Cleveland Heights 8, Ohio 
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TRIPLE WIRE BOUN 
4 Especially Constructed for Applyi r 


Asphalt Heated Up 


CUPPLES CO. 


Will clean up to 
12 squares an hour. 


information. 


JOHN BIEBEL & COMPANY 


T h e The Biebel Roofster saves 
hours of costly labor and 


ROOFSTER prepares the roof for a 


smooth reroof- 
ing job. The 
Roofster 
weighs only 
125 pounds 
and can be 
hoisted by one 
man for any or- 
dinary building. 
Light in weight but 
sturdily constructed, 
it will absorb the 


heaviest of work and leave 
the surface free of ridges 


Write for full and bumps. 


Made by a roofer 
for Roofers 


503 W. Main St. 
Belleville, tll. 


AMERICAN ROOFER 


good 


health, and I’m enjoying lite. | take 


\ugust, and [ am in reasonably 


it easy, | don't get excited, and it | 
don't feel well | go home in the mid 
dle of the afternoon. My motto is, 
‘Take things in stride, pay your bills 
promptly, be honest, and treat your men 
right. That’s old stuff, but it has 
worked tine for me.” 


Ilavs, a native of Baltimore, came 
to Columbus im 1940, where he was a 
salesman for a siding company. He 
went into business in 1941, and had 
a location at 450 So. Fifth for ten 


years, until it was taken ly the Board 

tor the new Mohawk 
High School. He was fortunate to find 
his present office warehouse at 212 No 
(grant .\venue and make the move with 


out mterruption of business 


Using Accent Color 


(Continued trom Page 18) 


suggest that the garage door be painted 
the same as the accent color, but this 
is recommended only when using cool 
colors such as blues and greens—-and 
lon't suggest colors which will show 
soil-yellow, for example, or white 
Doors 

Front and back doors are focal points 
of interest ina home. Both should be 
colortul, White isn’t a good color for 
doors as itis hard to maintain, particu- 
larly at there are small children in the 
house 
Shutters 

These are ideal places to use accent 
color to contrast with the sidewalls. 
Here's a suggestion on painting shut 
ters on a tall boxy house . . . bring 
the eve down and outward, paint the 
shutters on the first floor bright 
color to mateh the door, and paint the 
second floor shutters the same. color 
as the body of the house. 
Trim 

Trim, eave trim, door and window 
trim, soffits, corner boards, skirt boards 
ind) facia) beards) should never be 
painted in the accent color. Paint the 
trim the color of the siding or in a 
tone ot the sidewall color. Never use a 
strong, bright color on the trim as it 
breaks up the house and spoils the 
Gables 

On small houses, gable ends should 
be painted to mateh color of the side 
walls. Paint the gable a ditferent color 
only when the house is large and when 
itis desirable to take away the vertical 
appearance 
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Miscellaneous items such as a trellis, 
lally columns, and plant boxes are 
good spots lor accent color and help to @ 


carry the eve upward, giving the house 


a wider appearance 


Color and color coordination, like 
architecture, is a combination of art 
and science, Color-styling like good + 


construction takes know-how, Attempts 

to gain variation in appearance without 

structural changes can result in a 

podge of color whichean destroy Roofing and Siding Men: 

basically good design so this warn- a 

ing is timel don't consider. this 

article a short course in color-styling Promise your customer the job is covered 
It detinitely is not. But | am sure the 
by an insurance policy —and mean it. 
the time to 1 this article carefully, 


and makes its language his own, will 


know a great de; re about color 
tive customers and will tind he knows 

“how toy build 

profits.” Underwritten by America’s Foremost Insur- 
Scale Models ance Companies. Insures Customers monthly 


payments as well as death at very reasonable 


scaled miniatures of service stations 


As shown in the photograph, these cost. 2% is entire cost. 
models constructed with intet 
changeable units for offices, lube see 
tions and islands that can be quickly Licensed in all 48 states, dependents, and Can- 
arranged for maximum — efficieney, ada. Over $400,000,000.00 paid in benefits. 


without numerous drawings 
(Continued from Page 49) 


Write to: 


LOUIS BECK 


ST. JOHNS BUILDING 
311 W. Ashley St., Jacksonville, Fla. 
Phone — 66642 


This policy is being used by America’s leading roofing, siding and ont 
modernization dealers. 
Small scaled models of gas stations are 
used by one oil company to visualize and 
determine the most effective utilization of 


a location. The idea can easily be adapted CLIFFORD SWINGING DERRICKS 


by contractors. 
Get the load onto the roof deck 
instead of just up to it! 
The Clifford Derrick patented, out-swinging arm 
: not only clears obstructions between the deck and 
Ing, financing, real estate development, *, the ground but it also swings the load in easily 
ete on ball bearings. 


Such models are extensively 
used im many industries for advertis 


ing. sales promotion, display, engineet 


Rooting and siding contractors might : Your loads are spotted well in on the roof deck 
with the labor- and money-saving CLIFFORD 
DERRICK. 


Write for details and the name of nearest dis- 
tributor. 


use the seale models, not only as Inter 


esting window displays, but as conveni 
ent colored three-dimensional demon 
stration me s to set up in the living , 
room of the rospect. Cert unly many 5 . BEACON SALES COMPANY 
posstlle uses for such small, heht mod 50 WEBSTER AVENUE 
SOMERVILLE 43, MASS. 
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Firm Publicizes Roofing And 
Sheet Metal Work In Single Ad 


“No Alighting” 


MAN MADE PORCUPINE 


McCall Company's 
neat ad manages to 
illustrate all the 

their operation ina Attention solved when our experienced men @ Sheet Metal Work 


Given to are on the job with quality materials. es utin 
well-balanced, yet All | Whetter bo home or large 
uncrowded layout. 


building. we will make it waterproo! ®Air Conditioning 


All Work Guaranteed—Estimates Freely Given 


C. 8S. McCALL CO., Inc. 


Rear 418 Wood St. Phone 4-3602 


ENDS BIRD SPATTER 


As a porcupine keeps human be- 
ings away so NIXALITE installed on 
building ledges, signs, cables and 
other places pigeons or starlings 
land or roost keeps the birds away. 


C. S. MeCall Co., Inc., Johnstown, Art work depicted a roofer at work 
Pa., promoted its roofing and sheet on a home and also showed various 


Write for illustrated “Know How metal business with a well designed 


types of gutters 


Manufactured by 


NIXALITE COMPANY 


OF AMERICA 
115-119 WEST THIRD STREET 
DAVENPORT, IOWA, U.S.A. 


newspaper ad that gave a good cross Said ad copy: “All your roofing 


section of the firm’s complete services. — problems will be solved when our ex- 
The ad played up the words, “Qual- — perienced men are on the job with 
quality. materials. Whether it be a 


building, we will make 


itv’ and “Care” and listed these vari 


ous services of the firm: Roofing, home or large 


tinning, sheet metal work, spouting it waterproof. 


and air conditioning to all work.” 


The 


DOUBLE 


Life of HYDE 
ROOFING KNIVES 


STURDIER 

ECONOMICAL 
Hyde's No. 10 Roofing Knife 
leads a double life—yes, gives 


Prompt attention given 
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“HEET-MASTER" 
KETTLES 


EFFICIENT 
DEPENDABLE 


you double wear because of its 
“Heet-Master” on Pneumatics 


SAVES OVER 50% TIME — FUEL — LABOR! 


HEET-MASTER KETTLES ARE AVAILABLE ON SKIDS + STEEL WHEELS - 
HARD RUBBER TIRES + And on Pneumatic Tired Modern Automotive 
disc type wheels in the following capacities 


30 - 55 - 80 - 115 - 175 - 230 - 375 - 500 Gallons 
see | LAY FELT 30% ness. Easy blade release enables 
R 


two-point blade. Made from 


Hydex steel, expertly heat treat- 
ed, ground and honed, it pro- 


vides extra toughness and sharp- 


Spread Gravel 
Evenly — Faster 
with the Aeroil 
“Gravel-Master” 
Leaflet 667 


ASK FOR CATALOG 418-A. 
AEROIL ROOFERS’ KETTLES, ROOF 
PUMPS AND FULL LINE OF ESSEN 
TIAL TOOLS AND ACCESSORIES 


AEROIL-RIX you to change blades in just 10 


FELT LAYER 


LEAFLET 663 Handle and blade 


seconds! 


Products Company, Inc. 
South Hackensack, N. J 
Branch Offices and Warehouses 
San Francisco * Dallas 
Seattle Pittsburgh 
Dedham, Mass 


Chicago 


los Angeles 


holder will last indefinitely. Spe- 
cify HYDE Roofing Knives—for 


lasting satisfaction. 


HYD 


MANUFACTURING CO. 
SOUTHBRIDGE, MASS..U. S. A. 
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Bleeding for Them! 


(Continued trom Page 24) 


for me. | wonder if you'd tell me 
What mistakes I've made and how I've 
failed to convines you about some 
thing that is so clear to me.’ Get 1 
son? You ask him to tell you why he 
isn't buying and you ask him too just 
What he would suggest that you should 
have said to bring him into line. Han 
dle this right and he'll open up with 
his reasons for not buying. Keep your 
trap shut and you stand a good chance 
that he keep on and talk himself into 
buying while he tells you what you 
should have said.” 

“Sounds good,” | said, “Perhaps | 
should start my sales talk that way.” 

“You and your wise cracks, you 
small economy-sized Bob Hope,” Mike 
said, but he smiled as he shut me up 
again. “No, you don’t get to this until 
you act like the appoimtment is over. 
You start to gather up your things. 
And then just before you put anything 
back in your brief case, you stop and 
come out with your oh-what-a-poor 
soul-am-I-story.” 

He went on “There are several 
advantages to this. First, you'll get 
him to warm up to you like he prob 
ably hasn't before. Second, you'll really 
learn something about selling as he 

and others like him — open up and 
tell you why they have said ‘no.’ Third, 
you ll not be as likely to need to call 
on. this plan because youll be more 
confident during vour sales talk be 
cause you know that vou have this to 
fall back on.” 

He watched me nod in approval 

“Whoa, boy whoa!” he broke in. 
“Don't go for this too strong. This 
1s supposed to be a crutch, not your 
two good legs. Your ace in the hole, 
not your whole hand.” 

“Have vou used it 2” | asked. 

“You bet. But Vil tell you what | 
did. | played a little game with my 
self. When | thought this up, way 
back then, | wanted a real good rifle. 
So each time I'd go out on an appoint 
ment, bet myself two bucks that 
Pd make the sale without using the 
bleed trick. If 1 won, | put aside the 
two bucks Wm an old bandage box 
toward the rith lf | had to vo wo the 
bleed trick and it worked, then I'd 
give my wife an extra two bucks with 
her allowanes 


“Did it work, Mike,” [ asked. 


“Don't you know, son,” he grinned 
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PORTABLE!—YET LIFTS 650 LBS. 
AT 150 FEET PER MINUTE 


Fingertip Throttle @ How's this for speedy, 
\ control money-making hoisting? 

\ \ Your American Utility 

e é Hoist rolls on to the jo 

like a wheelbarrow. Put a 
plank in the slotted frame, 
weigh it down . . . then 
lift roofing, nail kegs, any 
load up to 650 Ibs. at 150 
fpm ... or lighter loads at 
speeds to 500 fpm., with 
optional gearing. Devel- 
oped by world’s largest 
makers of hoists, espe- 
cially for roofers. Write 
for literature, or contact 


your distributor. 


AMERICAN HOIST & DERRICK CO. 
ST. PAUL 1, MINNESOTA 


FOR YAZZ YOUR ROOFING 
AND SIDING NEEDS 


Complete line of asphalt and asbestos- 


cement roofing and siding, insulating siding, 


built-up roofing and coatings. Superior 


quality... prompt, friendly, personal service. 


More than 32 years of roofing know-how. 


Literature 


Old American Roofing Mills 


7600 TRUMAN ROAD KANSAS CITY, MO. 


KANSAS CITY EAST ST. LOUIS SALT LAKE CITY DALLAS 
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MR. SMALL DEALER 
ALUMINUM AWNINGS & CANOPIES 


are in Demand 
CASH IN on this Demand with our 
NO INVENTORY PLAN on 


POLARIS “NORTHLITE” ALUMINUM 
AWNINGS and CANOPIES 


© Made of rugged, heavy gauge “Lifetime” 
Aluminum 
© Choice of 20 beautiful, Baked-on Colors 
© Custom-Built, NOT CHEAP, skimpy, pack 
aged units 
© Sized to your requirements 
Our Vool-proof, easy-to-fit 
design enables you to install 
any and all jobs, WITH- 
OUT INVENTORY. 


Write for Details 


POLARIS MANUFACTURING (CO. 


2222 Fourth St. Peru, Ilinois 


MAKFR OF “NORTHLITE” 
AWNINGS and CANOPIES 


The Improved Handy? 
ASBESTOS 
SHINGLE CUTTER 


The Standard of Goodness 
Stace 1927 


Distributed by 
Asbestos Shingle Manufacturers 


Produced in three Models: 
Model 27” — Complete ... . $25.55 
Model "L” 32” —Complete .... 27.95 
Model “A-32" 32” —Complete .... 33.40 


FO.BB 


For complete information write 


SPECIALTY TOOL MANUFACTURERS 
732 S. Illinois St. Belleville, Il. 
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AMERICAN ROOFER 


Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 


CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 

INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALV. IRON 


insist on Genuine Ourex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


TRINIDAD 


Natural Lake 


ASPHALT 


in wood barrels and metal 
drums for mastic and roofing. 


Barber Oil Corporation 
30 Rockefeller Plaza 
New York 20, N. Y. 


“Buy from Frey” 
TOOLS 


FOR THE ROOFER 


Frank P. Frey & Co. 


2634 W. MADISON STREET 
CHICAGO, ILL. 


“ASBESTOS”—The Magazine 

Keeps you up to date on happenings 

in the Asbestos Industry. 

Gives facts about Asbestos, techni- 

cal developments. 

$2.00 per year in the U.S.A.; $3.00 

in other countries. ; 
“ASBESTOS” 

808 Western Saving Fund Bldg. 
Philadelphia 7, Pa. 
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New Scaffolding 


A new tubular s 


places you in @ position 


| 


‘ 
The scaffolding, known as Jagiel “Kwik va 


to do better work FASTER S 


Skaf’, has only two basic parts: frame and When the cash is in and you figure out what you made on the last “esti 
mated” job—do you feel like going into the restaurant business, of keeping 


| 


<A 


Famous Matt 
Coil-Less Burner 


Hot-Stuff Roof 
Pump for Big Jobs 


ported, and erected The compact design 


phi es) transportation Cdn the yor, it need 


not be dismantled in going from one area to 


“Kwik-Skaf”, invented by Zigmund Jagiel, 


> made of prime welded steel tubing 


Electric Spray Gun 


Llere Is the trivgger-action, hivhtweight, 


No ( mipre needed Just plug 


is fully UL approvee Manufactured b 
Waldorf Sal ‘ Manufacturers and Distributors Roofing Tools 
alaor 


tie-bar. umaue slip-fit eliminates bolts, on smelling hot-stuff? 
pins, or screws. In a recent on-the-job use Well—the answer may be you! Are you against modernizing your equipment? 
; : ; : ; G y Are you holding back an order for @ MATT Felt Layer? Are you holding off ——$——— 
me man erected a plattorm 4 feet high and giving the men on the roof a chance to lessen the hard work of mop pushing? Hot Stuff Carriers 
182 feet long in just 9&8 minutes. ALL parts MATT Equipment is ready to go to work for you and save you money! There Buggies and 

: , ; are a lot of profitable jobs awaiting you—but you must go modern with MATT! Insulation Carriers 
used on this job were delivered by light The equipment will pay for itself. We're ready to book your order 
truck ore) 4015 WEST LAKE STREET 

MATT COIL-LESS BURNER CHICAGO 24, ILLINOIS 

dithcult to break down or move about, this as 
scaffold can be quickly dismantled, trans 


permits stacking in a small space, and sim | “Large or small, our jobs 
go twice as fast with 
a CLE-WIT Roof Cart’’* 


“Leaves more time for more 
jobs and greater profits. 


AC outlet and use This Spray Gun ts sell e e , Al 
contained has a sturdy vibrator motor Cleashv-Wittig 969 AVENUE 
in the handle. The entire unit, every part, SAN FRANCISCO 10, CALIF. 


Handles minimum of 
ten rolls of 154 felt per 
load — or six buckets 

of “hot stuff’, roof 
insulation, too. 

Write NOW for free 
descriptive literature 


and Equipment 


for July, 1953 61 
permit ne-haned erat aly position : 
New-type controls permit instantaneous 
* * « 
ere today y Bran ird Stee drastically 
its time and labor tor scaffolding users. 
iff ny leall suited tor brick -- ? 
ndustrial mat ince ecause of its sim 
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7 
vet built tor heavy duty, all-metal electric \\ 
S Gun ideal for a wid ge of indus — \\ ae 
trial uses. Sustable for all types of work ( %, 
\ 
mg, marking, et etc. Delivers over 90 [hb ( | 
of pressure at 7,200 strokes per minute ( 
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AMERICAN ROOFER 


LOW COST HOIST ‘““Skyscraper’’ Steep Roof Applied 
AAs To Missouri County Courthouse 
me LADDER 
HOIST 
FRAME 


Can also be used 
thou! power unit 


POWER HOIST 


ELECTRIC or GASOLINE 


Also other mountings 


manutac 


REIMANN and GEORGER 


69NO. DIVISION BUFFALO 3,N.Y. 


Phot Data Courtesy Old American Roofing Mills 
Heavy asphalt shingles were recently applied to the Nevada, Missouri courthouse 
roof in place of a roof that had gone bad after being applied only two years pre- 
viously. The unusual gabled structure has a central spire rising more than 100 feet 
from the ground. Steep roofing was applied to this “skyscraper” spire as part of 
the job. 


L ‘Roofing MOPS All-Aluminum House Now In 
ives Production For Tropics 


TOP qua \ demand tor a low-priced dwelling overlap, they are bolted together along 

that is fire-proof, corrosion-resistant their full length by one-quarter inch 
and can take the punishment of tropi- bolts which are used throughout the 
cal climates, is being met by an all construction. Wall and roof sheets are 


aluminum house, particularly in areas secured together by means of angles; 


of South America doors and shutters are assembled on 
The structure, known as the WKing- | site, using sheets of the same profile 
strand House, weighs from 865 pounds as the wall and roof sheets stiffened 


for the simplest two-room dwelling to and braced by top hat sections 
2.300 pounds for an eight-room house Photo & Data Courtesy Aluminum 
with two verandas. Packing case speci Corporation 
fications for shipment range from 27 
to 39 cubic feet A primary virtue of the Kingstrand 
JOHNSON. | 0 House is the simplicity of its erection. 
Walls and roof consist of deeply Shown on page 63 is the first rear slope 
MEMPHIS, TENN. troughed aluminum sheets which are roof sheet being secured; front slope is 
Manufacturers of already completed. Full instructions, as 
“Known JOHNSON Brooms & : well as all the necessary tools, are en- 
effective structurally. Where the sheets closed with every house. 


attractive in appearance and equally 
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ROOFING YARN 
Cut Lengths 


for July, 1953 


For Next Winter: Selling 
Roofing In The Slow Season 


James Home Improvement Co., Al- 
bany, N. Y., successfully promoted 
rooting business during the tradition- 
ally slow cold weather season with spe- 
cial advertising in which firm 
stressed work could be done for less 
at this time of the year. 

The company employed newspaper 


advertising built around the theme: 

Now.” 
Ad copy called attention to the fact 


Cheaper To Fix Your Roof 


the firm services flat roofs, gable roofs 
and general roof repairs. Featured was 


James Home Improvement’s ‘Famous 


We also specialize in expert siding 
of all name brands. Remember, sid- 
ing increases the value of your 
home and makes the inside of your 
in all 


house more comfortable 


e FLAT ROOFS 
e GABLE ROOFS 


Free Estimates @ 15-Year Guarantee 
Quality Materials © Expert Service 


REPAIRS 


This ad 
brought 
lots of 


cold 


36 MONTHS TO PAY 
ON EITHER ROOFING 
OR SIDING 


Will Eliminate Backups 
The Cause of Water Damage 


weather 
Our Famous business. 


ICE-SEALED EAVES 


NOTE 


Delmar 9.3000—9-3048 


Phones: 


| of 


SLATE 
Roofs 


As Ever: THE BEST 


Edmondson Village contains one of the finest new 
~~ centers in the Baltimore area. The roots 

e movie theater, bowling alley, restaurant ond 
Stores are individually styled in various shades of 
Vermont Slate. Since the center has opened architects 
have repeatedly specified slate shingle roofs on 
buildings to match those in this beautiful project. 
Slate is the chosen material for schools, hospitals ond 
public buildings. It is the chosen roofing for fine 
homes 


Dollar for Dollar and Roofing- 
Year by Roofing-Year Slate is 
the Best Value You Can Sell 
in a Roof. 


Sells Because It Is 
@ Easy To Apply 
@ Fire-Resistant 
@ Permanent 
@ Beautiful Natural Colors 


Before You Place Your Vermont Slate 
Order, Check Prices With Us: 


Folder, FREE, On Request 
EVERGREEN SLATE COMPANY, INC. 
GRANVILLE, N. Y. 


Since 1916, 
Roofing 


warriers of Vermont 
ate in all colors. 


> 
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Discount Practices On 


¥ VA Mortgages To Be CLASSIFIED 
Toe ADVERTISING 


Forbidden In Future 


isements are ac 


I nt thie epted at the uniform rate of 12 cents a word, but 
witb 
per 


must 


pany cof t Classified Ad. Advertisements 


Addex Corporation back Cove wil iting dealers or distributors, or new products 

Aeroil Products Co. 5x practice the financmy Sor tulle, in n 

Ajax Building Bracket Co. ; 55 f (3.1. home loans by lenders an 11 communications to Classified Department 
A i t& De k ¢ \MERICAN ROOFER. 4 rth Avenue, New 
American ¢ erTrick York 16, N. ¥ 


Barber Oil Corp. ol 
Barrett Division, Allied Chemical & vas practiced im the increasingly tight HELP WANTED re 


Beacon Sale Clo 57 ine Wilicthi pre Valled under 
Beck Plan, The 57 lormer tour-percent maximum GI men Tired Of 1 
Biebel & Co., John... 56 nterest rate Vermanent holders of 
Bird & Son, tine. 7-8 
Bonafide-Genasco, Ine. were pur hasing them from wt Permaner 
Inc... ul i than the tace value right man. Box AMERICAN ROOFER & 
loan SIDING CONTRACTOR. 4 Fourt Avenue. New 
York N. ¥ 
Calbar Paint & Varnish Co.....40-41, 48 a $10,000 
Carey Mfg. Co., The Philip mortgage 
Cartier & oons C'o., The M. N. D4 hased at three per cent dis SITUATIONS WANTED 
Celotex Corporation, Phe ; 33° count (for $9,700) would in. effect 
Chase Bay Co... 50 SiTt 
Cleasby-Wittig Co., Inc GF The permanent investor a highet ITUATION WANTED: ESTIMATOR, lay-out 
Cupples Co ‘ 56 Witerest rate than the lout per cent 
eu le sout middle west uld also 
Eureka Mop Co 53 lowed. Bunlder MmOst cases, were interested in buying part or all of an established 
Evergreen Slate Co., Ine. 63 loreed to absorb this discount scl at Pica business. Write Box 368, 
AMERICAN ROOFER & SIDING CONTRA( 
Flinkote Co., The 25 The said that under the higher Avenue, New York 16, N. ¥ 
Frey & Co., Frank | cent interest rate, which be 


MISCELLANEOUS 


General Aluminum Proucts Corp.. 3 came effective May 5, there should be 
Globe Siding Products Co.... no need tor a continuation of the 
FINANCIAL INDEPENDENC] 
Hassall, Inc., John 5? discoun practice Lhe « of il 
! up your i business! 
Hauck Mfg. Co. eer Dd hscount charges would remove. the Would 1 like to make profits of > to 300% 
Hyde Mfg. Co. 14 irge \ 
cling atings iu ng and in 
Johns-Manville 30 count to the veteran-borrowers trial protective coatings You s all 
Johnson Products Co. 62 n hiol every where t sarag 
Lil orl 0 i ngher rice or lactories, garages, 
Jones & Brown, Ine. : 9 I pu nd private imstututi ill building own 
hower-quality construction. No invesiment in stuck. Direct shipment from 
Keasbey & Mattison eee 27 factory meat 1 one room office 


King Mfy. Co. 


Levow, David 50 results. We give 4 positive plan for 
Lewis Asphalt Engines ring Corp.. ob Nailing It Down . ttalogs, literature nd complete sales train 
inp \ il investment 4 ca ying and i 
Matt Coil-Less Burner Co. 61 ontinued jrom 35) voicing your own account ence 
— Rooting Supplies Co., iw, made them smile and break into e financia esponsible ld rey All in 
60 trict nfidentia we it ¢ 
Midget Louver Co. are arta 50 Noisy conversation elt to get the realistic facts now. No obligatior 

Murphy's Sons Co., Robert... . 38 Writ 

asted to ti ol At & SIDING CONTRACTOR, 4 irtl nue 

Wits CTIsp One dollar bill vew York 16, N.Y 
Old American Roofing Mills ‘ | | | 
© sales manager then told them FOR SALE 
Paralastic Products Co., Inc.. 34 bill 
, to remove the bills. This done, he said, 
Pearson Mfg. Co., ©. 54 
Perma-Shade Co. rey 23 You can ke ep it The money ts FOR SALE—LARGE surplus paint paste in red 
Polaris Mfg. Co. ein 60 yours.” een and brown for making and roof paint, 
ingle stains, nd reosote paint colores 
Reynolds Metals Co Now, with every man concentrating | 
. Sample Gal. drum at quantit price, Box 369 
a & Building Special “ on him the sales manager made his AMERICAN ROOFER & SIDING CONTRAC 
POR, 425 Fourth Avenue, New York 16, N. Y 
Ruberoid Co., The.... 65 | hat Money was given to you , 
to illustrate graphi rinciple 
Silvercote Products, Inc. 37 FOR SALE: ROOFIN 1 
of RS: NG & Sheet Metal business 
Specialty Tool Manufacturers. . 60 you get up off the seat Of your pants — Western Massachusetts—Excell nt I $2 
steel caffolding Co., Inc., The. 388 and look for it, there is plenty of busi 10 volume. Apply to Box 365, AMERICAN ROOF. 
Steplight Products Co., Ine..... 54 ER & SIDING NT | 
be had R&S NG CONTRACTOR, 425 Fourth Ave., 
Warner 53 Ness to be had, and money to be made New York 16, N.Y 
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COLOR 


MEANS BUSINESS 


Color, in interior decoration, is no 
longer news. But with the iniroduction 
of Color-Grained Asbestos Siding the 
decorator-color idea came out-of-doors 
and scored a hit with Mr. and Mrs. 
Homeowner. 


Color-Grained Siding is creating a 
lot of business for contractors . . . 
sales which could not be made with any 
other product! Here are some of the 
reasons why Color-Grained Siding has 
created a new era in siding sales: 


& A wide range of decorator colors 
and “shake-textured™ beauty. 


& The revolutionary DU ROC pro- 
tective finish that enriches the 
colors, resists dirt, stains, and 

weather. 


ShadoW edge . . the tapered as- 
phalt undercoursing strip adds a 
new dimension to a Color- 
Grained Siding job... deep, lux- 
urious shadow lines. 


S National advertising in full color 

.. . like the Saturday Evening 
Post ad adjoining. Homeowners 
want Color-Grained Siding! 


Outstanding sales tools to help 
you sell better and faster (see 
below }. 


(Gwe your home a beauly trealmemi that lasts a housetime. 
Ruberoid’s new Color-Grained Siding” is a modern “shake-textured” 
sidewall material made of ageless. fireproof asbestos-cement. It 
offers lasting decorator beauty and protection for old or new homes. 
low first cost is the last... it never 
needs painting, Colors stay bright) and 


clean... thanks to its Duroc protective 


Your Ruberoid salesman would like finixh. 
to show you what Ruberoid pros ides in 


-ales promotion helps to inerease 


A-k vour building materials dealer 


your business with Color-Grained 


Siding. Ask about the sales-making 
Visualizer. showing houses with inter- 
changeable sidewall cutouts and com- Th RUBEROID Cc 

bination color suggestions. See the at- i e Oo. 
tractive literature and sample kit for 


eanvassing and closing. If you are not Asphalt and Achestos 
vet cashing in on Color-Grained Siding. Building Matenals 


get in touch with us now. The 

RUBEROID Co. 500° ifth Avenue, by > 
New York 36, N. Y. Good Housekeepin 


Patent Nos 2307733 
2307734, others pending 
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adv mon? even? 


No. 2.503.246 


To Mr. Plant Engineer — (Property Owner) 
Investigate Addex Roof-Shield . . . a re-roofing specification as 


modern as your plant and equipment. 
srhvaid the hazards of makeshift cap sheet and glamorous coating 
specifcations 
Depend on years of research and millions of square feet of 
actual application to prove the advantages of advanced 
asphalt technology 
Proue for yourself that Addex Roof-Shield is the toughest asphalt 
surfacing ever made ... that its light weight requires less 
than half the labor ... and, that Addex chemically fortified asphalt 
reinforced with non-rotting Glass-Fiber-Mesh is truly a significant 
modern maintenance product 


PATCHES .. . Breaks in roof deck, flashing or coping can be quickly 
repaired with Roof-Shield. 


WALLS .. . Roof-Shield allows walls to breathe — protects and prevents Addex Liquid Asphalt +460, rein- 
costly deterioration due to entrapped moisture forced with a non-rotting glass 


mesh (as steel in concrete) gives 
BUILDINGS .. . Apartments, garages, and industrial: Roof-Shield saves Root-Shield 10 times more strength 


maintenance dollars. than conventional asphalts. Roof- 
: Shield will not crack nor blister. 
60 ACRES . . . Roof-Shield was specified for the Wilkins Air Force 


Depot at Shelby, Ohio, one of the largest cold process applications 
in roofing history 


ackage 
» 4 
D 
e 
: 
ATCHES 
BUILD! 
| 


